

UBM Coterie Trade Show, New York, USA
www.ubmfashion.com/shows/coterie

Profile

Coterie is a leading global event that connects women’s apparel, accessories and footwear designers with the international ‘who’s who’ of retailers. The show features the following sections: TMRW, dedicated to advanced contemporary lines and emerging designers with a global perspective; EDIT, curated luxury and contemporary ready-to-wear and accessories for women; Beauty@Coterie, beauty and apothecary items for your stores; and Footwear@Coterie, luxury footwear for women. 

Styles
· In accordance with the New Romantics trend, puff sleeve blouses with ruffles will continue to be strong. Zadig & Voltaire has beautiful options.
· At the high end of knitwear, the updated silhouette for cashmere will be a wrap sweater. Parronchi Cashmere’s hazy blue option is straight from a Sensei story.
· The shearling jacket is the new must-have outerwear addition to our woman’s closet. New York is still a leather jacket town, and customers will still be looking for that. Color is the way to update the motto. We love this option from Frankie in a moody iD (maroon) color from our Vanguard story.


Colors
· Off-white is the perfect canvas from head to toe for Fall/Winter. We’re calling it Parchment, and it runs throughout all of our stories.
· Red: Samurai red has been so important – from lipstick to shoes – for Fall 17. Red is back for Fall 18 in the darker, bluer iD shade.  
· [bookmark: _GoBack]The Neutral blues: long the number one selling color in America. The options we’re seeing for Fall 18 are in the gray family, making them flattering and easy to style. The palette of gray blues ranges from Eclipse – closer to midnight blues we’ve seen in the past – to Haze.

Product groups
· Outerwear: fur or faux fur, shearling and oversize casual.
· Knits: range of qualities, prices and styles. Still replacing jacket and blazer styles.
· Denim: retro baggy silhouettes, embroidery and novelty indigo and shibori dying techniques pique the interest of denim heads and fashionistas alike.

Brands
· Nadaam: it’s like farm-to-table for cashmere. As the consumer becomes more informed, they become more interested in the value chain.
· DawnxDare from Copenhagen: a full collection that hits on so many of our key items.


ROOM WITH A VIEW, Salzburg, Austria
www.roomwithaview.at

Profile

Since 2004, the Room with a View showroom has been representing cutting-edge collections seeking a wider public across Austria. The Austrian market has its own distinct peculiarities, nestled between Italy, the home of fashion, and the more sportswear-driven German market. Here, brands require a close distributor relationship, local support and detailed knowledge of the target market. Room with a View currently represents: Moose Knuckles, RRD, 7 For All Mankind, Pomandere, R13, Steamery, etc.

Styles: 
· Authentic winter parkas. 
· Cashmere bonnets with a brim are bestsellers as retailers (such as Lodenfrey, Reyer, Inked, etc.) sold strong hats, e.g., from Warm Me, very well. 
· The leather sneaker trend persists. White sneakers, in particular, have great sell-throughs and can easily be combined with most outfits. 
· From the lifestyle segment, good water bottles, such as those by Swell, meaningful socks from ALTO and the product range from Steamery, which offers steamers of all kinds, especially also hand-held and travel devices. 

Colors: 
· Orange
· Navy
· Yellow 

Product groups
 
· Accessories. 
· A lot has happened around the jacket, as the authentic look continues to be in demand. 
· Products featuring ‘made in [a particular reputable place]’ and ‘made by hand’ work very well. Whenever they can, retailers are buying more responsibly. 


TOMORROW, multiple international locations
www.tomorrowltd.com

Profile
Tomorrow Ltd offers a unique blend of digital, sales, consulting, logistic and financial services to a variety of established and upcoming designers and brands. The Company's management team has aligned a curated selection of international brands including Marni, OAMC, A-Cold-Wall, Ambush, Tibi, Facetasm, Ports 1961 and others. Tomorrow operates out of offices and showrooms in the world’s five major fashion capitals: London, Milan, Hong Kong, Paris and New York, currently employing 120+ people on four continents.
 
Styles: 
· Trench coats
· Cape coats
· Gowns – formalwear now incorporates charm and maximalism
· Suiting – which will be worn with…
· Puffer jackets – some will be worn with suiting and look very sophisticated
· Uniform dressing 
 
Colors and fabrics:
· Black 
· White
· Piping details
· Matching prints

Product categories:

· Outerwear/coats
· Suiting
· Dresses
 
THE ALPHABET, London, UK
www.the-alphabet.co.uk


Profile

The Alphabet is a London-based multi-brand fashion sales agency created to discover, support and develop independent brands with unique profiles. It provides strategic and creative business solutions tailored to each brand’s identity and ethos.

Styles:
· The shoulder strap bag category has been getting a lot of attention 
· Customizing a style is important: the option to personalize your designer handbags has become a steady trend
· Oversized clothing styles continue to dominate 
 
Colors/fabrics:
· Colors: red, yellow, tinted green, rich purple; florals
· Fabrics: jacquard; sheer fabric

Product categories:
 
· Knits
· Denim
· Coats


LIVESHOWROOM, Moscow, Russia
www.liveshowroom.ru 

Profile

Liveshowroom was founded in the late 90s by sisters Nastya and Dunia Gronina. Over the last 20 years, it has collaborated with numerous brands and hundreds of retail players spanning several countries and multiple product categories. At present, Liveshowroom specializes in representing Italian and international high-end footwear and accessories brands in the post-Soviet space. These lines have a strong product focus, maintaining high levels of craft and design. 

Styles:
· All kinds of sporty and casual. The final client wants to be warm and comfortable through the Russian winter. As sneakers currently reign supreme, a classical menswear shoe with a normal leather sole is actually becoming a rare fashion forward statement! 
· Massive soles are a winner: you have the feeling you know what you are paying for!
· High boots for women, be it an over-the-knee stretch model or a more voluminous ¾ length style. Their price is higher, which means they can potentially raise the average spend in the store – something every buyer will welcome!
· The Beatles boot (with two elastic straps). 
· Hiker boots in every price segment.

Colors/materials:
· Patent leather is experiencing a comeback, but not with a mirror gloss this time – rather, with a vintage feel
· The fur stays strong, in all variations and colors 
· Gold and silver 
· Slightly mutated animal prints are welcomed by most buyers 


BEN AND, Munich, Germany
www.ben-and.com


Profile

BEN AND is a leading fashion agency based in Munich, Germany. Since 2010, it has been helping to establish fashion brands in the German, Swiss and Austrian markets. The agency concentrates on carefully selected, promising brands with a strong DNA. As well as its headquarters in Munich, it also has showrooms in Düsseldorf and Berlin. At the moment, BEN AND GmbH’s client list includes over 600 retailers. 

Styles/colors/fabrics:

· The oversized cashmere pullover with graphic patterns by 81 Hours 
· Camouflage printed satin chinos and cropped cargos by Masons 
· Meshed dresses in animal prints by NA-KD immediately sold out everywhere 
· Mid-length extra-warm jackets – such as ‘3Q’ by Moose Knuckles
· Embellished woolen coats, e.g., the one by Masons
· The Juicy Couture label is enjoying a big comeback, especially the velour tracksuit in the deluxe edition 

