


BESTSELLER SPECIAL: SHOWROOMS’ AND TRADE SHOWS’ PERSPECTIVE

FOR THIS SPECIAL ISSUE, WeAr HAS ASKED SOME OF THE LEADING SHOWROOMS AROUND THE WORLD TO SHARE THEIR BESTSELLING STYLES, COLORS, PRODUCT CATEGORIES AND BRANDS FOR A/W18-19

More Dash, Kiev, Ukraine 

SHOWROOM PROFILE
More Dash was founded in 2014 to promote Ukrainian fashion talent. Today it showcases Ukrainian designers alongside brands from other emerging markets: Georgia, Russia, the Baltic countries and Thailand. More Dash shows its collections in the Ukraine and abroad within More Dash Trade Missions, collaborating with the largest exhibitions: Pitti Super (Milan), Tranoi (Paris), Coterie (New York), Soleil (Tokyo), Premium (Berlin) and others.
www.moredash.com


Styles and product categories:
· Dresses in all shapes and colors
· 1960s influences: mini (a skirt in a Dalood suit) and flower print (such as dresses by Anouki)
· Checks: Glen Plaid (as seen in Marianna Senchina in PF18) and the Gingham plaid 
· Various skirts: maxi and mini (Rotsaniyom combines both lengths in its dress-shirts), pleated (Dalood, Anouki), and, increasingly, pencil skirts with asymmetric cuts (Marianna Senchina, Dalood) 
· Outerwear. If a classic trench was the bestseller in A/W 17, now is the season of the vinyl trench (like the burgundy number by Anouki), the leather trench, the transparent, technicolor or pastel color trench – basically, any trench that is not classical
· The power suit is following in the trench’s tracks, moving from the classic cut to more unusual colors, cuts, textures (Marianna Senchina, Dalood)
· The hood is even more important - Little Juggernauts, Négligés, Anouki offer cropped hooded tops

Colors:
· Red is still strong
· Shades of purple, both saturated (see the finishing of Marianna Senchina's jackets) and a pastel lavender version (Anouki velvet suit) 
· Blue, beige, pastel quartz
· Shades of brown, earthy colors  

Showroom Marcona3, Milan, Italy and Paris, France
www.marcona3.com
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Showroom Marcona3 is a multi-label showroom with offices in Milan and Paris. It handles worldwide distribution for international fashion brands across a range of categories: from ready-to-wear to accessories and shoes. Marcona3 work with some of the most renowned labels in the world and have built a reputation on ensuring their clients’ brand values and aesthetics are appropriately represented in stores and translated across all media channels. 

Styles and product categories:
· Street style is now more than just casual clothing with an edge; it expresses an ever-growing cultural phenomenon
· Down jackets will be the coolest items to wear all year round, especially if they are oversized
· Outerwear will be a strong focal point of every look from next season, including sheepskin jackets and furs, even for men
· Hoodies, sweaters and technical clothing

Colors:
 
Even though I believe that ‘black is the only color’, this upcoming season I have seen a massive comeback of vivid hues, with my favourites being red, emerald green and purple (even in menswear). 

Brands: 
· GCDS: in just a couple of years, they’ve literally dominated the street-style scene!
· Represent: a bunch of guys from Manchester, building a great reputation season after season with the coolest collections
· IH NOM UH NIT: this year’s phenomenon!
· Billy: watch out for this, it’s going to be one of the biggest surprises next season!




