


BUYERS’ VOICES

BESTSELLING STYLES, COLORS AND BRANDS

FOR THEIS BESTSELLER ISSUE, WeAr HAS ASKED RETAILERS FROM AROUND THE WORLD WHAT TO TELL US WHICH ITEMS AND LABELS THEY EXPECTED TO HAVE THE HIGHEST SELL-THROUGHS IN A/W 18

LIDIA ALEXANDROVA
FASHION DIRECTOR, CATCHER, MOSCOW, RUSSIA

Sportswear references and rap culture styles reign today, probably not so much on the podiums but definitely in most retail stores. Next winter, layering, oversize fits and a mixture of various textures, colors and lengths will be crucial.

Key colors are red and yellow; plaid is the main print. Hoodies, cargo pants, bombers, down jackets, voluminous scarves and sneakers will be selling best. A new generation of brands such as Off-White, Heron Preston, Rhude, Local Authority, Raised, etc., will enjoy a lot of customer attention. [Fashion website] Hypebeast rules the world of fashion today, especially in menswear.

?????
?????? MAGMODE, BEIJING, CHINA

Key trends: tailored garments mixed with utility details; Parisian Teddy Boys – with a British heritage vibe and a Parisian style of layering – and future Asian heritage, with many Asian designers showing abroad and making their histories and cultures relevant again: made-in-China is being redefined.

In terms of colors, fiery red, ultraviolet and golden olive will be key. Red is the color of passion, key to the fight against androgyny. It is also a lucky color in Asian culture. Ultraviolet is the futuristic, cyber-fantasy color, suitable for a world where virtual reality is so important; and olive is reminiscent of vintage workwear and Asian heritage garments.

Bestselling styles will include Glen plaid overcoats, oversized merino wool sweaters, and glossy finish down parkas – the latter is a strong trend this season and will go well with tailoring. Brand-wise, I expect an impressive performance from Sean Suen who mixes Chinese heritage with Western tailoring, Pronounce, who use techno finishing in their loose tailored pieces, and Ami, which is easy to mix and match in a contemporary man’s wardrobe. 
www.magmode.com


AUDE GRIBOMONT, CO-OWNER 
HUNTING AND COLLECTING, BRUSSELS, BELGIUM

Bestselling styles for A/W 18: urban sportswear, collaborations between brands & artists/musicians, 90s influences.
 
Key colors: black on fluorescent, reflective fabrics, pink and red.
 
[bookmark: _GoBack]Key product groups: there is a particular focus on accessories (scarves, bags, etc..), heavy sneakers, shearling jackets and new technological improvements.
 
Bestselling brands: Ader Error, Acne Studios, Ami, Napapijri…

www.huntingandcollecting.com






