


FLORSHEIM ON-DEMAND 
INSTANT SHOE DELIVERY 

American heritage footwear company Florsheim is launching an on-demand service ‘Florsheim Shoes in Two Hours’, offering immediate delivery in New York. Customers are invited to describe their preferred colors and styles by phone (there is a dedicated line) or online, and a sales team member will deliver up to six different options to the client anywhere in Manhattan within two hours. If a pair meets the consumer’s requirements, a purchase can be made directly on site with a credit card. If successful, the concept will roll out in stores and locations across the US. 

www.florsheim.com/nyc

L’HOMME JACQUEMUS 
NEW MENSWEAR LINE

Jacquemus, the much-revered French brand that won the LVMH prize in 2015 for its sharp, mannish womenswear, is launching a menswear line. The announcement was made in a tongue-in-cheek and media-savvy manner typical of the designer: first, Simon Porte Jacquemus posted a mysterious announcement on Instagram saying ‘#newjob’, sparking all sorts of speculations among his fans; some days later, he stepped on the podium at the end of his womenswear show wearing a sweatshirt with a sign that read ‘L’Homme Jacquemus’. The first menswear collection will be unveiled during Paris Fashion Week in June.

www.jacquemus.com

SHOPPABLE INSTAGRAM
NOW IN NINE COUNTRIES

After the initial rollout in the US, retailers in eight other countries can now add a shopping feature to their Instagram posts. Users of the platform in Germany, the UK, France, Italy, Spain, Australia, Brazil and Canada can access a retailer’s internet shop just by clicking on a product with a shopping bag symbol. Once there, they can instantly buy the sought-after item. Until now, this seamless shopping experience was only available through online stores created via Shopify or BigCommerce, or directly through a company’s Facebook page.

FITCODE
MEN’S FIT QUIZ

Since 2015, US fashion data company Fitcode’s fit quiz has helped boost the online sales of countless denim brands. Previously the tool was only available for female customers: now men can also find their perfect fit. Silver Jeans was the first brand to use Fitcode for men. Those already using the online tool for women include Joe’s Jeans, AG Adriano Goldschmied and Hudson Jeans. It’s easy: customers answer five questions about their body shape and are assigned a Fitcode, which is then used to suggest appropriate designs. And it’s clearly a model that works: conversion rates are up to four times higher with Fitcode. 

www.fitcode.com

PEEK & CLOPPENBURG
POP IMPRESSIONS

Department store chain Peek & Cloppenburg has launched Pop Impressions, a series of events and pop-up areas in their Berlin, Düsseldorf, Cologne, Frankfurt and Vienna locations. Changing every six weeks, themes will include ‘movement’ (with a focus on athleisure), ‘premium’ and ‘travel’. The project features fashion, lifestyle and beauty products alike, with a particular focus on new brands. The company states this concept attracts both customers and press, especially through the launch events, while the constantly renewable window installations boost traffic at stores located in pedestrian zones. 
www.peek-cloppenburg.de

STONE ISLAND
SERIES 03

[bookmark: _GoBack]Stone Island continues its limited-edition line ‘Prototype Research’ that gives the customer a sneak preview of fashion’s future; the research that underpins garments in this series is so complex that their mass production is not yet possible. The latest ‘Series 03’ items are made from a mix of four polyamide-based canvas fabrics. Each finished piece goes through a high-temperature dyeing process that shrinks the materials and re-proportions the style. This project reflects the brand’s penchant for piece-dyeing using its color laboratory, which has already developed more than 60,000 dye recipes. 
www.stoneisland.com




