GAZZARRINI
A/W18 IN 350 STORES

Gazzarrini, a brand recently acquired by GGM Italia Group, has closed its first sales campaign, meeting expectations and projections: the A/W 2018 collection will be present in 350 stores (250 in Italy and 100 abroad). Gazzarrini has been chosen by international department stores such as Harvey Nichols, Vakko and Galeries Lafayette; the first brand corner will open at KaDeWe in Berlin. GGM Italia Group is part of Sorbino Group, owner of the labels Hamaki-Ho and Sseinse.
www.gazzarrini.com

ALBERTO
MEETS STREET ART

The street artist Can Demirezen has designed three vintage denims for the German pant expert Alberto. The brand and the artist both come from the German city Mönchengladbach, a hub for fashion talent. Demirezen’s independent label Midnight caught the eye of Alberto’s store manager Patrick Lanowy, and he initiated the collaboration. Each pair of denim trousers in the capsule features Demirezen’s signature, as well as bold numbers and names on the thighs announcing the size and the model name, and unusually placed back pockets. The collaboration will be showcased in Alberto’s innovative concept store. 
www.alberto-pants.com

BOMBOOGIE
ELABORATE OUTERWEAR

Essential, easy-fit styles are the fil rouge of Bomboogie’s S/S19 collection that blends inspirations from the worlds of military, utility and sportswear worlds. Elaborate and sophisticated outerwear pieces and unlined packable jackets share the same qualities of comfort and lightness. Technical fabrics guarantee the highest performances of waterproof and windbreaker styles. The color palette goes from blue to neutral tones, with splashes of orange and sunny yellow, and a strong presence of the classic army green.

www.bomboogie.com

LIEBLINGSSTÜCK
S/S19: PERMANENT VACATION

Next summer is all about colors, prints and details. The S/S19 theme for German knitwear label Lieblingsstück is ‘Permanent Vacation’. The collection features full, strong colors, with combinations such as lime green and sky blue, orange with pink, or turquoise alongside pastels. A strong coral red will play a key role within pastel themes and is prominent in prints featuring a lobster, koi fish and exotic fruit. Other motifs, such as polka dots, dogs and camouflage, appear as prints or intarsia elements. 
www.lieblingsstueck.com

SUN68
BEACHWEAR LAUNCH

The upcoming Pitti Uomo and Premium fairs will see the launch, for S/S19, of SUN68’s first ‘Man Beachwear’ collection. Featuring two models and three different textile compositions, the line makes excellent and daring use of colors, both solid and fluorescent, a trademark of SUN68’s collections. Bright floral prints will be seen on a stretchy polyester fabric, while cotton and elastane will come with a classic pattern. Parts of the swimwear collection will also be offered in kids’ sizes. Basic beach accessories (beach towel, cap and bag) will complete the offer.
www.sun68.com

CALVIN KLEIN
WARHOL AND LOONEY TUNES

[bookmark: _GoBack]Raf Simons’ S/S19 collection for Calvin Klein features a variety of references to American art and pop culture. As part of the brand’s collaboration with the Andy Warhol Foundation, reproductions of the artist’s works were used in the catwalk decoration and on some of the garments, while other styles featured images of Warner Bros.’ ‘Looney Tunes’ characters, Wile E. Coyote and Road Runner, who made their first appearance in short animation films from 1949. The collection plays with ideas of childhood innocence and American Youth, interpreting and subverting them in Simons’ inimitable style.

www.calvinklein.com







