HED MAYNER

Born and raised in a small village in the North of Israel, Hed Mayner started sewing and making his own patterns at the age of 16. He went on to study at the Bezalel Academy of Arts and Design in Jerusalem and later at the Institut Français de la Mode in Paris, before launching his eponymous label. With their stark geometric shapes and thoroughly cut slouchy elegance, his collections draw on Hasidic Jewish tailoring traditions and military clothing. Mayner subtly and playfully subverts various refined menswear tropes, be it through unexpected volumes in otherwise classic jackets or through quirky styling: in the A/W18-19 collection, some models appeared on the catwalk with dry-cleaning garment bags attached to their clothes. The brand is currently stocked at L’Eclaireur (Paris), 10 Corso Como (Seoul), Antonioli (Milan), LN-CC (London), 4 (Kuwait) and Joyce (Hong Kong), among others, and is represented by the Boon showroom. 
www.hedmayner.com 


ERNEST W. BAKER 

Ernest W. Baker was established in 2016 by Reid Baker and Ines Amorim. Baker hails from Detroit (US); Amorim grew up in a small town outside Porto (Portugal). Both graduated from Milan’s Domus Academy in 2014 and worked for fashion houses such as Haider Ackermann, Yang Li and Wooyoungmi. Their own label is named after Mr. Ernest W. Baker, Reid’s grandfather and the brand’s main inspiration: Baker and Amorim are constantly reinterpreting styles that could have been pulled from Ernest’s closet. For A/W18-19, brown leather, checks and handmade sweaters in mustard yellow are a nod to the 70s, while purple velvet and electric blue bring in an 80s vibe. Inspirations are drawn from the surreal world of David Lynch’s ‘Twin Peaks’, mixing Western spirit with European details: John Wayne hats, tuxedo shirts and classic check patterns are recognizable Americana references, while blazers and tailored velvet point to decadent European elegance. 
www.ernest-w-baker.com

3.PARADIS
[bookmark: _GoBack]Designer Emeric Tchatchoua grew up in Paris, studied in LaSalle College in Montreal and has travelled widely, taking particular interest in Asian street cultures. As a result, the collections he creates under the brand name 3.Paradis are an eclectic patchwork of various influences, more often than not infused with strong political and social connotations. His A/W18-19 line explores the parallels between millennials and the young people of 1968. Entitled 'Each One, Teach One', it is a reflection on youth movements, resisting oppression, peace and love. Loose silhouettes, irreverent layering, numerous badges, chains and other details characteristic of counter-cultural dress from various eras are paired with sumptuous fabrics. Tchatchoua frequently collaborates with other creatives and retailers: last autumn, he created an installation in Toronto’s cult streetwear store CNTRBND. The brand is currently stocked at Luisa Via Roma (Italy), Harvey Nichols (Hong Kong), Club 21 (Singapore) and Aizel (Russia), among others.
www.3paradis.com 

