


RENEE HENZE, GLOBAL MARKETING DIRECTOR, DUPONT BIOMATERIALS

[bookmark: _GoBack]To attain a more sustainable future, the fashion industry needs to collectively shift towards producing high-quality, durable garments designed to last. A critical first step in this process is investing in high-performance fibers and fabrics, and integrating that technology into products. By selling apparel items that offer a plethora of performance attributes for consumers, both brands and retailers can maintain a competitive edge and, even better, minimize textile waste within the industry.
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In order for retailers to minimize their risks, they should stop looking too much at their competitors, and instead focus on learning all they can about their customers. Building a loyal customer base is crucial when it comes to future-proofing your business, regardless of whether you are running a global fashion brand or a local multibrand store.
 
Besides, enhancing the store experience and creating an environment that is inspiring and ever-changing will make your customers return. If you have a web shop, you should also invest in integrating this with your retail units to create an omnichannel effect, where your customers can get inspired online and then make the purchase in-store and vice versa.
 




