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In times of chaos, many companies go back to what they know and do more of the same, using ‘solutions’ from the past.
This might be a very obvious answer, but to minimize risk, one needs to embrace change and evolve, as opposed to staying still and ‘freezing’.

In my opinion, these are some of the key directions in which the market, the industry and consumers are heading:

* People are looking for meaning and purpose – a soul
* Stories and narratives are key
* Taking care of employees is vital: look at how things are done in the tech companies – this will, and should, become the norm
* Authenticity and realness
* Being special
* Exclusivity
* Experiences
* Service
* Speed
* Marketing and communication have changed: talent/influencer collaborations create more authenticity and relevance 
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