BROGNANO 
Nicola Brognano launched his label Brognano in summer 2015. Raised in the south of Italy, he studied Fashion Design at Istituto Marangoni in Milan. After graduation, he worked on the pret-à-porter and haute couture lines of Giambattista Valli and then for Dolce & Gabbana’s Alta Moda collection. In June 2016 Brognano won the ‘Who Is On Next?’ competition with his own line. The brand’s style is very feminine, romantic and eclectic, revealing an obsession with men’s daywear reinterpreted through feminine details and fabrics. The A/W18-19 collection, shown at Milan Fashion Week, interpreted the essentialist aesthetic of the architect Mies van der Rohe and contained references to 90s minimalism, paired with couture details, embroideries and dense coatings that gave the geometrical shapes a romantic touch. The label is currently sold in stores in Paris, Vancouver, Jeddah, Dubai, Tokyo and Hong Kong. It is distributed by the Riccardo Grassi showroom.
www.brognano-official.com
MARINE SERRE
Marine Serre is a young Paris-based designer who launched her brand in 2017. After graduating from Belgium’s La Cambre, she developed her vision through internships at Alexander McQueen, Maison Margiela and Dior, and more recently through working as Demna Gvasalia’s design assistant at Balenciaga. Her own work, however, stands out and speaks for itself. Heavily loaded with 19th century historical and sportswear references, her graduate collection ‘Radical Call For Love’ won the prestigious LVMH Prize in 2018. Serre creates future-oriented silhouettes mixing radically different style canons; her progressive experiments with color are the reflection of her work with Raf Simons. Her highly anticipated A/W 18 runway show, entitled ‘Manic Soul Machine’, continued to fuse femininity, sportswear aesthetics and utilitarian functionality in a futuristic technical lineup of highly wearable pieces with the ‘Futurewear’ logo. Serre’s work is currently stocked at Dover Street Market, The Broken Arm, Galeries Lafayette, Barneys, Opening Ceremony, Corso Como and SSENSE. 
https://marineserre.com  
SHUSHU/TONG
[bookmark: _GoBack]Launched in 2015, SHUSHU/TONG was unanimously voted the ‘Best New Designer’ by the jury at Shanghai Fashion Week for the A/W 2018 season, but the brand’s steady commercial success is even more compelling than the critical acclaim it received. After graduating with an MA in Womenswear from the London College of Fashion and working for Simone Rocha and Gareth Pugh, Liushu Lei and Yutong Jiang launched their label SHUSHU/TONG, which was picked up by Lane Crawford in their very first season. Their list of stockists quickly grew to include legendary retailers Dover Street Market, 10 Corso Como and H. Lorenzo. The design duo consistently creates collections that blur the boundary between girlhood and womanhood; their signature style can best be described as bold and feminine, with bows and ruffles combined with unexpected proportions that result in a refined sense of youth and femininity. SHUSHU/TONG is represented by No Season in Paris and TUBE in Shanghai.
www.shushutongstudio.com 

