


BESTSELLER SPECIAL

FOR THIS SPECIAL ISSUE, WeAr ASKED INTERNATIONAL SHOWROOMS TO SHARE THEIR PROJECTED BESTSELLERS FOR THE S/S19 CAMPAIGN IN TERMS OF COLORS, STYLES, PRODUCT CATEGORIES AND BRANDS



SHOWROOM PROFILES

MAB (Modeagentur Benabou)
Fashion agency MAB divides its staff into three teams: womenswear, menswear and accessories. All collections are showcased in the agency’s Düsseldorf showroom across the entire season. MAB is also present at key international fashion trade fairs and attends its partners’ showrooms in Paris, London, New York, Milan, Munich and Berlin, guaranteeing their clients a comprehensive service at home and abroad. Among the brands listed on MAB’s books are The Kooples, 3.1 Phillip Lim, Ba&Sh, Mes Demoiselles, Rachel Zoe and Designers Remix.
www.mab-fashion.com

SASATREND 
Since 2004, SASAtrend, an independent family-owned company, has been providing distribution services for fashion, accessory and lifestyle brands, focusing on the introduction and marketing of international brands in the European market. It has head offices in the US and Germany, and a fleet of showrooms and sales offices in all major European cities, such as Berlin, Hamburg, Düsseldorf, Munich, Zurich, Amsterdam, Paris, London, Barcelona and Athens. SASAtrend currently provides services for more than 15 brands, including fashion, accessory and lifestyle lines. 
www.SASAtrend.com 

MOTE’L AMSTERDAM
An up-and-coming wholesale and retail agency operating in the Netherlands, Mote’l Amsterdam was launched just under three years ago. It represents on-trend brands that range from Scandinavian simplicity to Dutch coolness, all with a feminine touch. The agency’s key labels include Second Female, Another-Label, Storm&Marie, Norr, Hosbjerg and Fashionology.
www.motelamsterdam.nl

SHOWROOM SHANGHAI
[bookmark: _GoBack]Showroom Shanghai was founded in spring 2014 and was the first professional showroom in China. Although the country has seen vigorous development within the field of independent fashion design over the last decade, showrooms continue to lag behind. Shanghai Fashion Week previously focused on fashion shows without providing a platform for wholesale services, but Showroom Shanghai was able to fill this gap, bringing a significant improvement to the Chinese fashion system and providing brands with an international platform to expand in China.
www.showroomshanghai.com 

ZERO21 
ZERO21 is China’s first internationally owned and operated showroom, set up expressly to help international brands enter and develop their businesses in China. Apart from handling wholesale, it offers a 360-degree service and assists its clients in branding, e-commerce and setting up self-operated and franchised stores.

CHARLIE+MARY
Founded in 2009, the Netherlands-based agency Charlie+Mary connects sustainable fashion pioneers with future-focused buyers and influencers. Its headquarters in Amsterdam East and pop-up showrooms in Brussels and Antwerp attract retailers, stylists, journalists and industry experts who work towards a fashion future that is inspiring, sustainable and honest. The agency represents labels such as People Tree (UK), Nulla Nomen (Netherlands) and Popupshop Women (Denmark) in the Benelux countries. 
https://charliemary.com/ 

UNIFA
UNIFA (which stands for ‘United Fashion Agency’) was founded in 2000 and is one of the leading fashion agencies in Europe. It is the brainchild of business partners Evelyn Hammerström and Reinhard Haase, whose other projects include high-profile enterprises such as the online-shop Jades24, the Jades and moreJades concept stores and True Religion brand stores. The company’s brand portfolio comprises a mix of US and European brands, such as True Religion, G-Lab, Jadicted, Juvia, Kendall+Kylie, Rag&Bone and Stand. 
www.unifa-fashion.com 

VALD AGENCY
With showrooms in Copenhagen, Paris and New York, as well as partnerships in Milan and Tokyo, Vald Agency globally represents a curated group of international designers. Working with partners in more than 35 markets, it offers a platform for designers to position their collections in selected boutiques, department stores as well as design and museum shops worldwide. By supporting each designer’s concept and universe, the agency is trying to facilitate a different yet thought-through showroom concept. 
www.valdagency.com 

D-IDEAS
The D-Ideas showroom was set up in January 2014. Based in Hong Kong, the agency targets Asian countries including Hong Kong, mainland China, Taiwan, Singapore, South Korea, Thailand, Indonesia, Malaysia and Macau. It carries brands from South Korea, Japan and Europe, spanning menswear, womenswear, kidswear, shoes, bags, scarves, costume jewelry, etc. Previously a buyer for a department store for over 14 years, the owner of the showroom, Daniel Ng, believes in a balance between creativity and functionality. Core brands include Eleven Paris and Sonia Rykiel (kidswear).
www.d-ideas.com.hk 


LUXURY DISTRIBUTION
Situated in an aristocratic building at the heart of Milan’s Fashion District that dates back to the 1400s, the Luxury Distribution agency represents luxury and premium ready-to-wear and accessories, focusing on ‘smart items’ – pieces produced using innovative materials, techniques and treatments – and on ‘made in Italy’. The agency also focuses on brands made by women: Luxury Distribution prides itself on supporting female entrepreneurs. The showroom’s international staff operates in Russian-, Arabic-, French-, English-, German-, Chinese- and Italian-speaking countries. 
www.luxurydistribution.it 

SHOWROOM LI-LU
This year Russian showroom Li-Lu is celebrating its 25th anniversary. This is the time to make changes and start new experiments. Li-Lu is therefore placing special emphasis on street style brands for S/S19. The usual brand list of Patrizia Pepe, Pal Zileri, Furla, Versace Jeans, Coccinelle, Piquadro, Peuterey, Paul & Joe Sister, Joseph, etc., has been joined by Off-White, Unravel, Marcelo Burlon, Palm Angels, Alanui, Kappa Kontroll, Napa and Subterranei. The showroom is located in the heart of Moscow next to designer offices, art venues, fashion companies and editorial offices. 
www.showroomlilu.ru 



COLORS

Mote’l Amsterdam: 
A beautiful palette of soft colors and refined prints, like those offered by 2nd Female. Pastel colors like lilac and bright yellow combined with primary colors, such as orange, red and green. Mixed patterns – polka dots, contrast stripes and intense floral prints. 
Cool patterns, taupe tints, a combination of camel and navy, as seen at Norr. 
Racing red, fairy tale pink, comfrey green, elegant off-white and navy blue – like those at Another-Label.  

Luxury Distribution:
Surprisingly, strong colors aren’t selling at the moment. We sell soft blues (all blues are bestsellers), salmon from light to middle shades, soft pink shades down to 
taupe hues. Mixing different shades of one color, e.g., light blue, middle blue and dark blue, works very well. Lots of off-white, beige grays and all shades of pastels: it seems that after the heavily colored S/S18, buyers are once again seeking softer tones.
Monochrome is back, too. Fantasy motifs are only accepted if they come with new patterns: for example, we now hardly sell any flower prints. 

MAB:
Sea (turquoise, shades of blue); pink; nude; white; checks and other eye-catching designs.

Showroom Shanghai:
Airy blue; moss green.

Zero21 Showroom:
Earth tones – blues, whites, light browns/grays.

UNIFA:
Yellow, surf & laguna blue, pastel colors and white.

Vald Agency:
Shiny and iridescent looks.

Charlie + Mary:
Jungle and tropical prints; steel pink; blonde camel.

D-Ideas:
Jade green, pastel pink, (mango) yellow.

SASAtrend:
Red is one of the protagonists, for sure. The colors we love this season are washed-out pastels, such as antique pink, sea green and lavender, which bring a playful mood and offer a smart alternative to our summer color palette! Also burnt colors, like biscuit, tobacco and henna, together with neutral tones and animal prints, like zebra and leopard, play an important role this Spring/Summer.

Showroom Li-Lu:

Black, red, white, yellow, green, orange, fuchsia. The collections hint strongly that we should change our outfit colors depending on the time of day.



STYLES

Luxury Distribution:
Everything is now less fitted: oversize shapes/egg shapes are the new bestsellers, together with 80s-inspired shapes and very wide Marlene Dietrich-style pants. Styles can no longer have an ordinary look; they need to have surprising details.

Zero21 Showroom:
Athleisure; functional eclectic; clean cuts.

Showroom Shanghai:
Urban modern; natural; minimal; pragmatic.

Charlie + Mary:
Forest cargo/safari; new twists on classic looks.

D-Ideas:
Parody prints (making fun of big brands as a protest); side striped sweats or pants; crossover collaborations.

SASAtrend:
Africa, especially safari, is one of the major trends. Sport casual continues its dynamic presence with a more glamorous version involving shiny fabrics in punchy vibrant colors.
Denim dominates again with a more youthful approach that includes vintage throwbacks with references to the early 1990s.  

UNIFA:
General statement and logo pieces. For denims/trousers: fashionable fit, straight cigarettes and cropped high rise.

Vald Agency:
Color-blocking and structured silhouettes, overalls and maxi tops with inserts of different colors and fabrics, like at 44Studio.

Showroom Li-Lu:
Men’s wardrobes will be built around items that emphasize masculinity. This season, designers are taking inspiration from ‘classic’ men’s professions: Heron Preston, for example, has dedicated his collection to blue collar workers. Another menswear theme is futurism: take Palm Angels, who show us an imminent future with unusual cuts, technological materials and an emphasis on futuristic details. 

At first glance, it may seem that the women's wardrobe is more liberal and open to change than the male one. But if you look closely, it will become clear that ladieswear is way more conservative than menswear today. However, there are exceptions: Palm Angels tell the story of the women's wardrobe of the future through ultramodern fabrics that are used in sports, and Subterranei creates a unique image of a modern and fearless girl who is ahead of her time.




PRODUCT CATEGORIES

Charlie + Mary:
Transseasonal outerwear in outspoken prints and silhouettes. Rain jackets/windbreakers produced from light fabrics. 

D-Ideas:
Distressed denim; oversized sweats; sandals with airbags.

SASAtrend:
Blazers and jackets with special cuts, giving them a modern and more fashionable look. Special details that underline a love of fashion and of being different from others.

MAB:
Wrap dresses; boho dresses (lace, flowers and graphic prints); light, loose-fitting blouses; pajama-style trousers, high-waist trousers and skirts; striped, graphic prints; ‘clean look’ sneakers.

Luxury Distribution:
Dresses, dresses, dresses! Long and short. But no more flowers: the dresses have to display new patterns, preferably in urban gypsy style. Long dresses sell best. And raincoats: it is raining so much! For knitwear, mostly long vests and long jackets to throw over when the temperature changes. Easy and lightweight cardigans that are good to travel with – that breathe and do not crease.  

Mote’l Amsterdam:
Suits in different materials; high-waisted and wide-leg pants and jeans; jumpsuits. Soft spring knits to be combined with flowy printed trousers; oversized shirts to be worn underneath outerwear styles, like an anorak or spring teddies; and dinner-ready long dresses mixed with breezy looks, like light blouses and skirts, perfect for the transition from Spring to Summer. 

Zero21 Showroom:
Activewear; shoes.

Showroom Shanghai:
Eyewear; light trench coats.

UNIFA:
Jeans and denims in all their variations, especially colored denim and a lot of white; active wear – jogging pants, zip jackets.

Showroom Li-Lu:
Fashionable sportswear and comfortably wearable street style continue to win customers’ sympathies. Big sporting events and an ongoing simplification of styles make sportswear a must for wardrobes. The details and elements of street and sports styles appear in most of the collections in a variety of forms: they can be manifested in sneakers, trouser stripes or technological fabrics.







