


LENZING
‘TENCEL’ REBRAND

The Austrian Lenzing Group, market leader in textile and nonwoven fibers, is evolving from a business-to-business (B2B) fiber producer to a business-to-business-to-consumer (B2B2C) brand. Supporting this vision, Lenzing’s key product, Tencel, now has a diverse portfolio catering to a range of applications, including Active, Denim, Home, Intimate and Luxe groups, enabled by two versatile and compatible fibers: ‘TENCEL Modal’ and ‘TENCEL Lyocell’. Sustainable and transparent production processes remain key for Tencel, while its ability to enhance breathability and produce a smooth, gentle feel on the skin lives up to its new slogan: ‘Feels so right.’
www.lenzing.com

FREEDOMDAY
HIGHLY SELLABLE JACKETS

Freedomday is the brainchild of MaxModa S.r.L., a family-run Italian company that produces jackets for key Italian labels. Launched in 2014, this smart casual outerwear label was selling 120,000 pieces a year by 2016 and had 12 showrooms in Italy, 15 in Europe and two in Asia. With a unique price-quality ratio (entry prices for jackets start at 175 EUR retail) and bold prints on the lining, the line has an impressive client list including Peek&Cloppenburg and Jades (Germany), Fred Segal (Japan), TSUM (Russia) and other key accounts worldwide.
www.freedomday.it 

A-LINE
TOTAL LOOK

A-Line, the brand that started as a line of sophisticated shirts designed and made by women for women, is expanding its offering. For S/S19, it will present a ‘total look’ collection that will comprise trousers, skirts, dresses, bomber jackets, vests and so on – all featuring A-Line’s signature architectural cuts and unconventional shapes. Silk scarves and socks will be offered to complement the look. Simple yet refined shirts and blouses, however, remain the main focus of the brand as they are its DNA. 
www.alineclothing.com 

LIEBLINGSSTÜCK
‘PARADISE FOUND’

Lieblingsstück’s S/S19 theme, ‘Paradise Found’, shines through every item: there are punchy prints, marquetry patterns and colorful embroidery motifs featuring hibiscus flowers and fruits such as grapefruit, melons and pomegranate; T-shirts and sweatshirts feature images of cockatoos, toucans, giraffes and peacocks. Colors vary from bubblegum shades via cantaloupe to a strong turquoise. Neon accents in prints and applications complete the look. Dresses are a strong topic; feminine silhouettes are juxtaposed with sporty elements such as grosgrain ribbons. The motto of the collection is ‘Stay close to people who feel the sunshine!’
www.lieblingsstueck.com
 


FEDON1919
‘EMILY’ COLLECTION

Three famous women called Emily – the poet Dickinson, the novelist Brontë and the suffragette Davison – shared several qualities: they were fiercely independent innovators, yet proudly feminine; they all redefined womanhood. That is why Fedon1919 decided to name its centenary collection after them. The line is inspired by the brand’s archival pieces and comprises a vertical shopper, a tote bag, a handbag, a backpack and a cross-body, accompanied by matching wallets, keyrings and card holders. The color palette includes classic colorways and more contemporary shades, such as pink, electric blue and orange. 
https://fedon.com 

TOMMY HILFIGER
REBELS WITH A CAUSE

For S/S19, Tommy Hilfiger reinvents his signature Americana styles with a bold and colorful twist in his ‘Rebels With A Cause’ collection: mid-century preppy icons, including a sweater inspired by Ivy League’s East Coast heritage and the polo shirt, are given a boost by color-blocking and unusual, highly contemporary silhouettes. Collegiate looks, elevated sportswear and contemporary chinos meet sartorial checks and tailoring details, punctuated by pop colors and stripes. Sustainable elements, including recycled yarns and organic cottons, feature throughout the collection, making it appeal to the younger, more conscious customer.
www.tommy.com 

CALVIN KLEIN
NEW LINE

Calvin Klein’s new line, CALVIN KLEIN JEANS EST. 1978, offers a reflection on the American aesthetics and contemporary youth culture. With its unisex cuts, the collection signals a new era of Calvin Klein under the helm of Chief Creative Officer Raf Simons, known for his passion for archival research as well as his bold futuristic vision. Classic items, such as the trucker jacket or the white tee, find new life in patterns modeled after Richard Avedon’s 1980s images of Brooke Shields, and Americana motifs – eagles, stars and stripes – appear on printed denim, T-shirts and hoodies.
www.calvinklein.com 

GUESS JEANS
ECLECTIC SUMMER

Urban styles and exotic influences, 80s and 90s vibes and a contemporary flair: Guess Jeans’ S/S19 collection celebrates cross-pollinations. For women, the ‘French Kiss’ line offers a chic Parisian allure with floral prints and exquisite dresses, the ‘Army of Lovers’ features African and animal motifs, and the ‘Wild Romance’ charms with weightless fabrics and broderie anglaise. For men, the ‘Déjà Vu’ line plays with rock-n-roll references, the ‘Guess Yacht Club’ oozes casual chic with vintage nautical themes, ‘Reloaded’ invokes the 80s and the 90s, and ‘Hawaii’ explores surf aesthetics.
www.guess.com 

SCOTCH & SODA
UNIFORM STORY

[bookmark: _GoBack]For A/W18-19, Scotch & Soda offers two-piece ‘uniforms’ for both men and women, all in signature prints and checks. Women’s items feature rich winter florals and chinoiseries and combine mountain-tech with touches of couture refinement: think a chic purple chinoiserie padded bomber with a fleece trimmed collar or a technical padded anorak jacket in rich and deep ochre and red floral allover print. The same mashup approach works for men: clashing check patterns in all sizes and colors are paired with hoodies and sweats in a typically eclectic Scotch & Soda style.
www.scotch-soda.com 




