FABRIC REPORT

FABRICS AND FIBERS MAKE BESTSELLERS

Jana Melkumova-Reynolds/Shamin Vogel

WHAT MAKES A BESTSELLING FABRIC OR FIBER? AND HOW DOES A FABRIC OR A FIBER HELP A GARMENT OR ACCESSORY TO SELL? FOR THIS SPECIAL ISSUE, WE LOOK AT MATERIALS THAT ENJOY, AND FOSTER, EXCEPTIONAL SUCCESS

CORDURA

Invista’s Cordura brand is all about durability: known for its resistance to abrasions, tears and scruffs, Cordura fabric is a primary ingredient in world-leading gear and apparel products – and a recipe for creating bestsellers. Its latest success stories have included Teva’s sandal strap, re-designed in collaboration with the Japanese brand Porter: the upper was solidly engineered using Cordura fabric. This product was so successful that it sold out instantly. Meanwhile, Converse engineered its new hat and backpack combo using Cordura fabric, and Coach, known for its modern luxury leather goods, came to Cordura when looking to integrate a lightweight, eco-efficient material into its men’s bag silhouette. Now the collection includes six new styles featuring signature Coach leather accents combined with Cordura fabric made with recycled fiber technology. And F/CE has introduced bags, equipped with all the pockets a girl might need, that are strong and ready to take on every adventure using the durable Cordura NYCO Herringbone twill fabric: another instant bestseller. 
www.cordura.com 

LENZING

Lenzing is focusing on sustainability and transparency with its fiber bestsellers: ‘Tencel’, made with ‘Refibra’ technology, and ‘Ecovero’. ‘Tencel’, Lenzing’s world-renowned fiber, is now even more sustainable due to ‘Refibra’ technology that allows new fibers to be made from recycled sources, reducing reliance on natural raw materials. It fosters a circular economy for the textile industry, combating the wastage of tons of clothing that are discarded every year. 
‘Ecovero’, made from wood, is an environmentally friendly and traceable viscose fiber. Lenzing can identify ‘Ecovero’ fibers in the final product, after the textile process and conversion steps have been completed. Hence, retailers and brands can be assured that they are incorporating their sustainability goals and responding to consumer demands for reliably traceable product origins: a good step towards building stronger customer relationships and, ultimately, achieving better sell-throughs.  
www.lenzing.com 

EVLOX

Evlox has been making denim since 1846. With 15 million meters of premium denim produced every year, the company always gets ahead of trends. Evlox’ spokesperson predicts that next season’s denim bestsellers will be sophisticated and chic fabrics (such as ‘Prestigia’), high stretch textiles (such as ‘Tri-blend’) and a tribute to the authentic and original vintage (such as ‘Salt & Pepper’). ‘E-Couture/Prestigia’ fabrics have a delicate layer of resin, which – due to its shine and color – makes them ideal for glamorous luxury items. ‘E-flex’ fabrics with a ‘tri-blend’ structure feature high stretch properties, excellent recovery and low shrinkage power, offering extreme comfort, excellent resistance and high recovery, vital for active sportswear styles. And ‘E-vintage’ middleweight (from 9 to 12 oz) denim with the famous ‘Salt & Pepper’ look is perfect for highly structured shapes and retro jackets inspired by the 80s, the fashionable high-waisted wide cuts and trousers with pleats and extended waistbands. All these fabrics are great bases for bestselling fashion garments. 
www.evlox.com 
 
ADVANCE DENIM
Advance Denim, China’s first denim mill, knows that what sells best these days is comfort – as long as it doesn’t compromise the style. That is why the company’s engineers have created ‘FreeTech’, a new generation of stretch technology designed to create the most comfortable shaping jean. It combines soft stretch with the dependability of dual core technology to produce denim that is extremely comfortable, soft and easy to wear, yet also capable of contouring and shaping all day long. No more baggy jeans by lunchtime: ‘FreeTech’ denim holds its wearer’s curves tight, without making them feel like they’re wearing a straitjacket – a sensation sometimes evoked by stiff jeans that we are all too familiar with. A fabric for making shaping jeans that one can actually relax in: no wonder Advance Denim expects ‘FreeTech’ to become their bestseller.
www.advancedenim.com 


CALIK DENIM

Calik Denim’s fabric offering is never short of instant bestsellers. ‘Fly Jean’, originally introduced in 2017 as a new line in the athlejean story, is devised to meet the end consumer’s needs such as comfort, exceptional flexibility, lightness and creamy softness. The concept also offers an authentic denim look and brightness. Thanks to these features, ‘Fly Jean’ is forecast to remain one of the bestsellers for the upcoming season. 
[bookmark: _GoBack]Another growing customer demand is the 90s denim look, in response to which Calik Denim has launched a new fabric family named ‘Xavier’ under the ‘Denovated’ concept within its A/W19-20 Collection. This fabric family is predicted to be one of the bestsellers for the following season, too. Finally, with temperatures rising worldwide, customers are increasingly turning away from even lightweight skinny jeans. ‘Weaveland’, with its rustic and bohemian look, is perfect for loose fit jeans for men and women, as well as for dresses and skirts, and will be a top performer.
http://calikdenim.com 
