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FOR S/S19, MENSWEAR IS REDISCOVERING A MULTICOLOR PALETTE AND A LIGHT-HEARTED ATTITUDE: BRIGHT SHADES ARE MIXED WITH FLORAL PATTERNS AND ICONIC CHARACTERS FROM CHILDREN’S FILMS, SUCH AS ‘DUMBO’ AND ‘THE WIZARD OF OZ’

For his debut show as artistic director of Louis Vuitton menswear, Virgil Abloh set up a 215-meter multicolor runway in the gardens of Palais Royal. Abloh was inspired by the musical theme from the 1939 film ‘The Wizard of Oz’, the much-loved song ‘Over the Rainbow’, and the movie’s Technicolor aesthetic. The yellow of the famous brick road, the ruby ​​red of Dorothy’s shoes and the bright green of the Emerald City all make an appearance in the collection, along with tie-dye elements on T-shirts and pants. 

Loewe’s menswear collection evokes childhood memories, too. Along with botanical references, bright geometric patterns and mythological creatures, some garments feature the embroidered figure of the cartoon elephant Dumbo, the result of a collaboration with The Walt Disney Company. 

Eye-catching shades such as pink or acid green take center stage at Versace where lace, transparencies and floral prints are combined with tailored jackets. Similarly, floral patterns and vivid hues are the new style codes at Dsquared2, in sneakers as well as clothing. At Marni, colorful accents come as part of numerous sports references, from cricket to wrestling to tennis to golf to boxing: vibrant wrestler bathrobes are worn with polos and Bermuda shorts. Meanwhile, both White Mountaineering and Juun.J took their chromatic inspiration from the 1990s sportswear and outdoor culture. Whatever the story behind the playful vibe in each collection, it’s obvious that next summer’s masculinity is closer to kidulthood than to adulthood: a trend that is great for both in-store merchandising and for online sales.

