


BUYERS’ VOICES

BESTSELLER SPECIAL: S/S19 IN RETAIL

FOR THIS SPECIAL ISSUE, WeAr ASKED INTERNATIONAL RETAILERS WHAT STYLES, PRODUCTS AND BRANDS THEY THOUGHT WOULD SELL BEST IN S/S19 

THE TEAM BEHIND NOUS STORE, PARIS, FRANCE
https://nous.paris/ 

- Chunky sneakers and dad shoes
- Sportswear, tech wear and trek wear
- Bold graphic prints
- Flashy colors
- Monotone neutral colors
- Technical fabrics
- Transparent fabrics

LUCAS DI MATTEO, FOUNDER, VOS, PARIS, FRANCE
www.vosparis.com

I believe that staple pieces such as T-shirts, hoodies and denim in general will perform well. More and more brands are putting a new focus on accessories, so cross-body bags, as well as large travel bags, will be a runner.

Colors have been key in nearly every designer’s collection – bright fluorescent shades from pink to green – but also new washes of dark shades are in fashion. People are getting more comfortable with wearing a wider color range. By the time S/S19 hits the shelves, there will be no escape from crazy tones of orange, etc. Fabrics like PVC or 3M (reflective) are becoming more accessible, so coats and jackets with such features will be iconic in S/S19. 

For brands, I am looking forward to seeing Off-White, as well as Heron Preston and Palm Angels, but also up-and-coming runners like MISBHV and GEO. In my opinion, these have set the tone for our store in Paris and have really taken it one step up in terms of color, fabric and creativity. 


SOO-MIN LEE, OWNER, STYLEALBUM CONCEPT STORE, DÜSSELDORF, GERMANY
www.stylealbum.com

[bookmark: _GoBack]This season we already had a strong request for statement dresses and new shaped pants (e.g., wide-legged knitted pants, high waisted, etc.). As an alternative, due to their easier fit, I also strongly believe in skirts and think that these trends will come back next year. 

Bold colors (red, vibrant blues) were pretty strong this season. I believe that red will still be visible but new pastels, in particular rosé, have gone down well and we will continue to follow this trend. Black remains a classic.

All brands that have a reliable fit and an outstanding signature look perform pretty well. Our customers have a strong desire for that perfect fit that carries you through a busy day whilst emphasizing a unique style.

VICTORIA OREL, WOMENSWEAR BUYER, THE ICON, KIEV, UKRAINE
https://theicon.ua/ 
 
Styles: sportswear, marine/Hawaii/surf, futuristic, Western, Victorian themes.
 
Colors: neon yellow, purple, blue, red, turquoise.

Product groups: polo shirts, sporty tops, narrow glasses, Hawaiian shirts, cycling shorts, pencil skirts with slits, jumpsuits. In footwear: logo shoes, flip-flops, cowboy boots. In accessories: net bags, belt bags, backpacks. 

Brands: Off-White, Alyx, Heron Preston, Monse, Rokh.

SONJA LONG, FOUNDER AND OWNER OF ALTER, SHANGHAI, CHINA
www.alterstyle.com 

Styles: deconstructivism; juxtaposition – particularly asymmetry and unusual fabric choices; athleisure – Chinese consumers are paying more attention to their own bodies and trying to find a way to combine their healthy lifestyle with fashion.

Colors: baby blue; pastel yellow; light coral.

Product groups: reworked denim; everyday product categories with trendy details such as reflective materials; clear PVC for accessories; and reworked logos.

Brands: Alyx, Martine Rose, nana-nana.





