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In this section, WeAr reviews the best apps and software platforms used by retailers and brands. Some of them are available to all stores; others are exclusive to one retailer or territory but will hopefully inspire others and help them keep abreast of changes in the digital fashion landscape.

LUXE RETAIL TRADEXCRM
The Russian company Luxe Retail provides IT services for clothing, footwear and accessories stores and offers a full range of solutions from shop floor and POS programs to mobile solutions designed to help sales assistants. The TradeXCRM loyalty program has been designed to expand the functionality of TradeX software for retail customer relations management. The client base management tool stores detailed information about every customer and the customer relations history. The loyalty software helps to plan marketing offers, organize contacts and divide customers into segments, offering a possibility to target group lists for calls and e-mail, SMS and direct mailings. What sets Luxe Retail CRM apart from other CRM systems is that it is created specifically for retail with customer relations in mind. The system is integrated with electronic cards through Apple Wallet and Pass Wallet, allowing retailers to sell directly through the CRM system.

http://luxeretail.ru/en
BECOCO

The new software for fashion stores: BECOCO provides personalization solutions to retailers, allowing them to recommend clothes to their consumers based on their individual body shapes and complexions. Currently available functions include a styling recommendation tool that uses a unique questionnaire devised following a detailed customer research study, and a product tagging system that enables detailed product labelling, making it easy for the system to identify and suggest products. The latest computer vision techniques extract the relevant features of each clothing item, including shape features (necklines, waist style, hemlines, etc.) and the exact color composition of the item (e.g., ‘burgundy’ or ‘mushroom’, rather than ‘red’ or ‘gray/brown’), making the recommendations more accurate and relevant. A ‘wardrobe inclusion’ function is in the pipeline: it will allow the system to consider customers’ existing wardrobe inventories. The aim of the technology is to increase conversion rates and basket sizes, but also reduce returns of garments.
http://becoco.co.uk 
SHOPVENTORY

Running a store is not only about having great customer relations but also about boring things, such as keeping track of merchandise. Shopventory offers inventory and sales analytics in a simple, easy-to-use app that is perfect for small- and medium-sized businesses. It enables retailers to monitor their product inventory with condition-based alerts and see when the stock is running low. It also identifies the items that are not selling well and captures profit margins across different time periods as well as at item or category level. Finally, it is designed to manage supplier relations, providing an easy reordering system. Shopventory can be integrated into major retail platforms, such as Shopify. The Starter pack for one location costs 25 USD per month, a Standard pack for three locations is 49 USD per month, and a Professional pack for up to ten locations comes at 165 USD per month. There is also a free 30-day trial option.
https://shopventory.com 

