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In this section, WeAr reviews the best apps and software platforms used by retailers and brands. Some of them are available to all stores and markets; others are exclusive to one retailer or territory but will hopefully inspire others and help them keep abreast of changes in the digital fashion landscape.

Sizolution

Sizolution is a virtual fitting app that allows a would-be online customer to not only choose an optimal size – based on a full-body selfie, the algorithm measures approximately 80 different parameters to achieve an exact fit – but also see in detail how the item will fit a particular body shape. As a consequence, Sizolution can reduce returns for retailers and increase visitor-to-customer conversion, as well as boost customer satisfaction and loyalty. The artificial intelligence is built around three basic types of data: the physical measurements of available products using an automated clothing measure developed by the company; the customer’s body parameters; Big Data, including the history of returns and purchases. At present the app is available in Russian.
http://www.sizolution.com/
YUMI
Yumi (pronounced “you me”) is a new platform that allows brands around the world to “unlock WeChat commerce”. According to HSBC, “WeChat is the top source of fashion trends and brand discovery for Chinese consumers”, boasting one billion monthly users. Yumi allows sellers to easily publish and harness WeChat’s native social functions from post to purchase. Via incentivised posts in WeChat groups, articles or chats, customers can learn about a product, get recommendations, feedback and complete a purchase, all from within WeChat. Brands with Shopify storefronts can sync in just one click, and cross-border solutions allow for earnings to be withdrawn in local currencies. Yumi also offers additional services, such as shipping and logistics, social strategy and influencer management.
https://yu-mi.us/
RETAILQUANT
Unlike online shops, brick-and-mortar stores seldom collect information about their customers. German company RetailQuant aims to rectify this: its in-store sensors gather demographic data on consumers each time a transaction is made. The shop window and shelf sensors can tell the difference between passers-by and interested customers, recording interest shown, length of stay and up to seven different emotions. The map sensor counts the number of customers and tracks their movement within the store, while the checkout sensor uses facial recognition to count footfall, differentiate between new and returning customers and measure customer satisfaction upon purchase. Retailers then receive customized reports, which they can use to refine their sales pitch. All captured data is processed and stored anonymously in accordance with EU data protection laws.
www.retailquant.com
