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SUN68

Founded in 2005 in Noventa di Piave near Venice, SUN68 started out as a single-product company specializing in men’s polo shirts. Just over a decade later, it boasts 1,550 POS, including both multibrand retail partners and own flagship stores across Japan, Germany, Spain, the Benelux region and other territories, as well as a range of product lines including menswear, womenswear, kidswear, shoes and beachwear. This business is a great example of how far organic growth can go when a company is capable of independent aesthetic choices, combined with obsessive attention to the price-quality ratio, excellent logistics and clever merchandising.
  
One of the brand’s key concepts, according to CEO Enrico Spinazzé, is that of a "short collection": focusing only on bestsellers that stores really want and thus creating a targeted proposal. This approach has yielded impressive results in various categories: the label’s footwear line won over 800 wholesale customers in just four seasons and sold 100k pairs for the upcoming summer, while the Beachwear collection, launched in S/S 19, gained 300 customers in its first season. Perhaps one of the attractions is SUN68’s incremental system of discounts for wholesale partners: the more one buys, the higher the discount.

[bookmark: _GoBack]At present, SUN68 is looking into developing licensing agreements in countries such as South America and Russia. And in terms of design, the latest development is its A/W 19 capsule project inspired by Japanese culture: takeaway sushi, ideograms and the famous Lucky Cat. The name of the collection, ‘SUN68 SUSHI’, reflects a concept of clothing that is fun, fast and easy to wear. T-shirts, sweatshirts and overalls in acetate create a youthful, streetwear-inspired offering that is suited to everyday life, just like all SUN68 items.

www.sun68.com 





