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VOILE BLANCHE

This year, Italian footwear label Voile Blanche is turning 15 (just like WeAr). The brand’s first shoe was, according to Brand Director Alessandro Bisconti, “a sculpture, a piece of art”: its innovative design did not feature a separate sole unit; instead, it had rubber inserts that made you feel as though you were “walking on the clouds”. That first model was produced from Dacron sail cloth, but the label has since made its name as a manufacturer of high-end sneakers. 

[bookmark: _GoBack]It ventured into this territory in the early 2010s, at a time when sporty footwear and fashion weren’t yet synonymous, and was among the first brands to push the idea of the fashionable sneaker. Colored by hand, with no two pairs exactly alike, Voile Blanche shoes are made to celebrate individualism and identity, and designed to complement highly sophisticated, unusual outfits.

The brand’s key markets include its native Italy, D-A-CH countries (“their psyche is close to ours – we are about clean aesthetics and top quality,” Bisconti muses) and, increasingly, the Far East. Voile Blanche has a distributor in Japan, a branch in China and is currently considering distribution deals in Korea. As the company does not have its own stores, it places a premium on retail partnerships: “We put all our faith into retailers – we are very selective and get them involved in our brand,” Bisconti explains. The company organizes events and trunk shows in stores, conducts retail staff training and invests in local advertising. According to Bisconti’s credo, “you can’t go it alone in fashion: you need to share the costs and work out strategies together”.



www.voileblanche.com





