BUSINESS PROFILE

STRELLSON: FOSTERING RETAILERS

Strellson, the menswear brand from Switzerland, is expecting further growth in its distribution. With its key markets in Germany, Switzerland, France, the Netherlands, Belgium and Russia, the brand is projecting an increase of both orders and retail partners after strategical adjustments, particularly in Germany, the Benelux region and Switzerland. The brand already has over 20 mono-label stores in Russia. 

[bookmark: _GoBack]Strellson offers support programs to its retail partners, including marketing events, window stories, visual merchandising, staff incentives, merchandise planning and investment participation. In addition, product innovations are designed to attract customers. The latest one, the A/W 19 ‘Cross-Flex Capsule’, comprises a combination of stretch and jersey fabrics, allowing maximum comfort and performance. Strellson also proposes a two-digit number of seasonal ‘mix & match’ suit models, providing more flexibility to retailers. This season’s theme, ‘Englishman in New York’, features materials such as flannel, Donegal, tweed, duvetine and corduroy along with jersey, double-faced fabrics and cashmere, giving the pieces a contemporary twist. The palette revolves around classics including gray, dark brown, burgundy and dark blue, but depending on delivery date, contrast colors such as royal red, orange and yellow may be available, too. 

www.strellson.com
