BUSINESS TALK

GUCCI
SHANGHAI ART WALL 
Following its Art Wall projects in New York and Milan, Gucci unveiled a new Art Wall in Shanghai. It features a portrait of Marina Abramovic to advertise an exhibition curated by Maurizio Cattelan at the Yuz Museum entitled ‘The Artist is Present’ in honor of Abramovic’s celebrated eponymous performance piece from 2010. Featuring over 30 artists, the show questions the relationship between originals, copies, clones and fakes, including Cattelan’s own photorealistic Hollywood sign – but is it based on the one outside LA or the version the artist constructed outside Palermo, Sicily?!
www.gucci.com
MONCLER GENIUS
NUMBER ONE
The new Moncler Genius project is an explosion of creative energy. The first of the eight capsule collections – ‘Number One’ by Pierpaolo Piccioli – presents the classic duvet stripped back to reveal its essence within an A-line silhouette and with a sense of couture: graphic shapes that are strikingly futuristic and mystical at the same time. The collection includes hooded capes, both long and short, skirts and duvet gloves, and come in a bold palette of ivory, black, amethyst, imperial yellow, bright green, orange, red and cherry red. 

www.moncler.com
SCHIAPARELLI
‘PRET-A-COUTURE’
Schiaparelli presented its new ‘Pret-à-Couture’ project, a line that is composed by chapter, breaking from the traditional Haute Couture schedule while drawing upon its legacy of collaborations with artisans and artists. ‘Story #1’ is dedicated to Man Ray, an homage to his friendship with Elsa Schiaparelli. Limited edition garments and accessories – dresses, jackets, sweaters, shirts and T-shirts – create a contemporary silhouette with trompe-l'œil and graphic details, including mythical motifs. This first chapter materializes with the opening of a new Boutique-Salon in Place Vendome 21, Paris.


www.schiaparelli.com
BOMBOOGIE 
LAUNCHES PROPELLER
Bomboogie has created Propeller, a laboratory that aims to strengthen the brand’s identity, revealing a story that has its roots in the world of military aeronautics, but which, over the course of time, has undergone considerable evolution. Propeller is a Web 2.0 storytelling platform designed to show the great work happening behind the scenes and share the brand’s inspirations and ways of thinking. Bomboogie has conducted multiple exploratory design studies, creating concepts as varied as titanium glasses, camouflage patterns and colors for outerwear and boutiques, as well as a running shoe prototype.

www.bomboogie.com 

HEAD 

‘LEGACY LINE’
Despite warmer winters and fewer skiing days, Head Sportswear have launched the ‘Legacy Line’ for A/W 19-20, offering a progressively designed, lightly padded 3-layer concept for men and women. Made from innovative materials, the collection includes a water-resistant, breathable jacket, a hybrid jacket with jersey-cord fabric on the arms and sides, and matching trousers. The aim is to make the wearer comfortable both on a city tour as well as on the slopes. Legacy Line is distributed exclusively through retailers in ski resorts.

www.head.com

MARSAKOV

LOCAL TALENT STORE

Marsakov is a new department store within Hlebozavod 9, an art cluster of showrooms, workshops, event venues, cafes and offices in Moscow. Its name is a tribute to the historical past of the former factory whose cylindrical shape was designed according to the conveyor system of engineer George Marsakov in 1934. Launched together with consulting agency Dear Progress, Marsakov is quickly establishing itself as one of Moscow’s main outlets for mostly homeland brands, which include JNBY, Second Friend Store, Daniil Landar, Novaya, Modbrand, SOWHAT?, Alpha Industries and Cocos Moscow.

https://hlebozavod9.ru/marsakov
BOSCO MANUFACTURES
MADE IN RUSSIA

Bosco Di Ciliegi, the Russian distributor of premium brands, such as Kenzo, Max Mara, Etro and many others, and owner of GUM department store, has launched a new project: Bosco Manufactures, a factory located in the Kaluga region that will supply high-quality clothing under the company’s own Bosco Fresh brand. The main range will consist of windbreakers, jackets and down jackets. The price segment breakdown is as follows: 6% luxury, 23% premium and 71% medium. The factory will also be producing clothes to order for premium European labels.  

www.bosco.ru 
STONE ISLAND
TOKYO FLAGSHIP
The iconic Italian sportswear brand Stone Island opened a new flagship store in the Tokyo district of Minami-Aoyama. Spread over two floors, it presents the Stone Island and Stone Island Shadow collections. The opening marks a milestone for the brand’s business in Japan, where it has been present for a long time through its partnership with Toyoda Trading. The structure is made of gray cement and glass, while the interior features natural oak, aluminum and fiberglass. This is the label’s 22nd global flagship store besides its website. 

www.stoneisland.com 
BUDIMS 
DENIM DESTINATION
New Vienna-based retailer Budims aims to become Austria’s one-stop denim shop. The owners, who have extensive experience in denim and retail, opened the store last September with a brand line-up including G-Star, Denham and Kings of Indigo. Aimed at men and women alike, it places a premium on quality and sustainability as well as customer education. Budims hosts in-store events, such as stitching and patching workshops, and is planning to integrate a repair station for customers’ aged denim. A custom-made online experience is in the pipeline, too.
www.thebudims.com
ALBERTO
LATEST INNOVATIONS
For A/W 19-20, Alberto, the German pant specialist, is introducing material innovations. The velvet denim line provides the wearer with warmth and sophistication. The chinos in the ‘Bike Line’ are made from water-repellent Clima cotton, which is not only water- and dirt-repellent, and easy to wash and iron, but also allows the trousers to regulate temperature. The brand will also present a corduroy pant, turning its attention to ‘the fabric of kings’, as well as premium business denim pieces using the finest Tencel, left-hand twill and cashmere fabrics with fantastic fits.

www.alberto-pants.com
