Dear Reader,
 
[bookmark: _GoBack]Thank you for joining us for this season-opening January edition. In 2019, we will be celebrating 15 years of WeAr, so we have prepared something special for every issue. 

For this edition, we have collaborated with German retailer Different Fashion to create a special section, which will be available in select versions of this issue. This is the first time WeAr launches a B2B2C section: the special edition will be distributed to Different Fashion’s clients and will also be available in other relevant spots within locales that have Different Fashion stores at key points throughout the season, such as during the famous Hahnenkamm ski race and at the opening of the holiday season in the North Frisian island of Sylt, thus allowing us to reach celebrities and influencers.
 
One thing is certain about 2019: technical advancements and digitalization will push our industry further in a new direction, forcing every segment to innovate. WeAr wants to remain a beautiful, art-inspired, coffee table book, but we also want to expand digitally and provide high-quality content that will even appeal to those end consumers who consider themselves fashion aficionados.

Changes are undoubtedly coming, but, as Mr Rivera of Different Fashion points out in his interview in this issue, one must not hop on every trend train. Sometimes standing still and finding your own path is the way forward. The market offers plenty of opportunities for those who carefully curate their selection and make shopping an experience. There will always be clients who just want to live in the fast lane, who order online only to return most of their purchases. And then there are those who enjoy their shopping trips, who value service, experience, quality and sustainability. Ask yourself: who are your clients – who are you catering for?

While streetwear is still a (reasonably) hot topic, our Editor France reports that there is considerable renewed interest in more mature and sophisticated fashion for both women and men – you will find more on this in our trend section. Don’t be afraid to question the current 90s trend and think how it could evolve into more luxuriously tailored garments. 
 
Of course, in this issue we also announce the winner of last year’s Best Fashion Retailer of the World Award – please start voting again for the coming year – as well as present in-depth reports, overviews of new trends and designers to inspire you on your buying journey this season. 

As always: do travel, do network, visit shows and showrooms – get out of your comfort zone! Find designers that are not widely available and focus on your service: if you can tell your customers what items would fit them best, they will always come back for advice and won’t just buy one item but entire outfits. 
 
WeAr will be present again at most shows, offering a special Buyers’ Guide for both Pitti Uomo and Berlin Fashion Week at www.wearglobalnetwork.com/buyersguide.
Please get in touch with any questions or comments you may have. 
 
We wish you a successful start to the New Year!

Klaus Vogel, Publisher and Shamin Vogel, Editorial Director

