


FABRIC REPORT

MATERIAL WORLD: REDEFINING MANUFACTURING

FABRIC AND FIBER MANUFACTURERS ARE PUSHING THE BOUNDARIES OF DESIGN AND PRODUCTION, REDEFINING THE IDEA OF GARMENT MAKING THROUGH COLLABORATIONS AND SUSTAINABLE INNOVATION

VICUNHA

Having fine-tuned its approach to sustainable production for over 15 years by minimizing energy and water waste, as well as reusing and, in some cases, completely eradicating the use of heavy chemicals, Brazilian manufacturer Vicunha has recently turned to recycled materials. Its ‘ABSOLUT ECO’ range features recycled denim produced without any dye and is the pinnacle of the brand’s sustainable achievement to date. For the upcoming season, the label’s collection features two main themes: the ‘Cool Scouts’ story caters to consumers who are unpretentious, relaxed and prefer loose clothing with oversized utilitarian detailing and a vintage look; the ‘Trippy Up’ theme is about individuality and self-expression, with an eclectic mix of urban references throughout, including tears and decorations. Vicunha is set to invest heavily in new machinery over the coming year, striving to bring even more efficiency to their production.

www.vicunha.com.br

CORDURA

[bookmark: _GoBack]Cordura’s collaborations with iconic fashion brands continue to highlight the versatility of the brand’s fabrics. Recent successes have included items made with cult labels such as Carhartt and Converse. Now, the second episode of the ‘Crafted in Japan with Cordura fabric’ series sees an item produced in concert with CIE, one of the most exciting emerging brands powering Japan to the forefront of product innovation. Their design approach, minimalistic yet highly functional, draws on military solutions. CIE’s mini-shoulder pouch is ruggedly engineered in Cordura’s ‘NYCO’ fabric. Widely used in uniforms, this fabric is lightweight, comfortable and exceptionally durable. Another recent collaboration, with Dovetail, resulted in the ‘Eli Chore Coat’: a highly fashionable coat constructed in Cordura’s rugged stretch ‘NATURALLE’ fabric that’s waterproof, breathable and engineered with high tenacity nylon 6.6 for enhanced resistance to tearing and abrasions.
www.cordura.com 

SORONA

Leading fiber manufacturer DuPont Sorona is helping brands to reduce their environmental footprint. It has recently teamed up with global footwear company VIVOBAREFOOT to include the fiber in the launch of its new bio-shoe line. The line is made from a combination of three innovative bio-based materials (including Sorona) that reduce reliance on petrochemicals and ultimately create more efficient and sustainable products. The range features ‘Primus Lite Bio’, plant-based performance sneakers made using materials harvested by DuPont Tate & Lyle Bio Products, a joint venture between DuPont, a global science innovator, and Tate & Lyle, a world-leading renewable food and industrial ingredients company. Every 50,000 pairs of shoes produced using these materials saves the same amount of greenhouse gas emissions as 247,948 miles driven by an average passenger vehicle and the same volume of CO2 emissions as the consumption of 11,286 gallons of gasoline.
www.sorona.com 

SOORTY

Soorty has just unveiled the world’s first digital denim garment created in collaboration with Fabricant, an Amsterdam-based digital fashion house. The item was created with no fabrics, only data that was coded from scratch and then 3D-printed: an example of digital craftsmanship that may well become the future of fashion. This stylish overall embodies Soorty’s new focus on C2C – cradle-to-cradle design – and celebrates the launch of its C2C line. The core principle of this approach is that of returning every single material used back to the soil it came from through an intricate process of creation and disintegration. Soorty is aiming to develop sustainable products through these circular design principles. All the raw materials and processes used in the manufacturing of the brand’s ‘C2C GOLD’ range are sustainable and certified.

www.soorty.com

LENZING

Lenzing, the Austrian manufacturer of TENCEL-branded Lyocell fibers, has been busy exploring new territories through collaborations with denim makers. At London’s Première Vision fair in December 2018, it unveiled ‘Mesmerizing’, a couture denim collection embellished with Swarovski crystals and developed in collaboration with Chottani, a leading garment maker in Pakistan. The collection demonstrates how TENCEL Lyocell fibers can enhance the sustainability of the fabrics while also adding richness, softness and beautiful drape, and rendering the textiles receptive to special finishing techniques that add to their sumptuous look and feel. Some weeks earlier, Lenzing presented another innovative denim line: ‘Midnight Blues’, a collection made in partnership with sustainable fashion designer Pawan Kumar, Vietnamese denim manufacturer Saitex and over a dozen international mills with a sustainable outlook.

www.lenzing.com 


ISKO

Combining its expertise in woven technologies with sportswear and activewear innovation, Isko has unveiled the latest, 5.0 version of its performance-focused line, ‘Isko Arquas’. All the textiles within this line are woven, which means great durability and recovery; however, a lot of them have the look and hand feel of knits. To demonstrate the potential end uses, Isko created five main categories within the line, underlining different applications: ‘Active’ is a group of fabrics most suited to various sports, from yoga to fitness to running; ‘Outdoor’ focuses on comfort, durability, waterproof properties and breathability that are necessary for hiking and trekking in any weather; ‘Hybrid’ combines technical performance features with a streetwear attitude and would work best for water-repellent jackets, windproof hoodies and jogging pants; ‘Golf’ offers outstanding flexibility, and ‘Horse Riding’ combines agility with durability and comfort. 

www.isko.com.tr 




