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A COMPANY HEADQUARTERS BRINGS A BRAND'S VALUES TO LIFE. IT'S WHERE STAFF AND REPRESENTATIVES GET MOTIVATED AND CUSTOMERS INSPIRED. THIS YEAR, WeAr TAKES YOU THROUGH SOME OF THE BEST FASHION HQ SPACES

We are starting this series with an excursion into the new headquarters of Germany's label with a heart Lieblingsstück, a brand that has managed to turn an old farm in the south of the country into an oasis of fashion that perfectly encapsulates the company's DNA. CEO Thomas Bungardt gives us a tour.

What's the secret to your success?

I don't think it's a secret! The individual and their needs are right at the heart of everything we do. We all share the same values and ideals. This creates a corporate culture where people feel at ease and responsibility is the main driving force.

What makes your headquarters unique? What are the architectural highlights? 

The fact that we were able to fuse the beauty of an 800-year-young farm building with our visions. [The Lieblingsstück farm] forms both the technological and ecological foundation for all the challenges we face in line with modern communication needs.

It expresses our brand values. Here we consistently use the same materials as in our shop concepts, such as oak, steel, concrete, wool and a range of natural materials; we even have a real-life plant wall. This fosters comfort and the desire to stay here longer.

I think our architectural highlight is the façade as well as the exposed brickwork spaces created within the building where the barn floor used to be. Of course, everything we do takes the old beams and pillars [as well as existing preservation orders] into consideration.
  
How big a role do design trends play here in the workplace?

Design and quality are part of our day-to-day work. We combine design elements, e.g., furniture, lamps, chairs and electronic devices (Moormann, Artemide, Vitra, Apple), with the unique features of the location without diluting our own DNA. 

What feedback have you received from customers?

Our friends (i.e., our customers) love the Lieblingsstück farm and its relaxed ambience. They're bowled over by the way we've successfully incorporated our company values into such a historical setting. They see themselves reflected in the space and feel at home. 

[bookmark: _GoBack]Emotions play a huge role in your brand’s narratives – how are they translated into your headquarters?

Lieblingsstück’s emotional universe is infectious. Our friends and area managers feel and convey the same emotions. The message definitely reaches our consumers through those who retail Lieblingsstück. And our showrooms are identical at each location, so the same feeling is always passed on.


