MENSWEAR LABELS TO WATCH

DANSHAN

Danxia Liu and Shanpeng Wong graduated from Central Saint Martins in 2012 and worked in various fashion industry roles before launching their own label. Danshan collections explore ideas of gender ambiguity. They are characterized by a muted color palette of grays, whites, blues, black and beige, with occasional splashes of metallics and shiny fabrics, clean lines with elements of deconstruction, oversized proportions, and a certain softness that one might be more used to seeing in womenswear lines. This aesthetic reflects the designers’ idea of their ideal customer: a sensitive, uncompetitive man who rejects the traditional codes of masculinity that are imbued with ideas of domination. However, these clothes are far from effeminate; rather, they speak to a new, gender-free sensibility. The brand shows during London and Paris fashion weeks at The Alphabet showroom. Current stockists include Dongliang, Galeries Lafayette and Labelhood (China), Lane Crawford (China and Hong Kong) and 3standardstoppage studio (USA).

www.danshan.co.uk

HAUD
Founded in 2016, Canadian label HAUD has its fingers in many pies: it works within the areas of fashion, architecture and product design. However, menswear is its primary focus. HAUD’s approach is about reinterpreting traditional workwear in a manner that renders it suitable for everyday wear; in their work, progressive artisanal surface treatment techniques meet fine tailoring. For S/S19, Haud explore the concept of constriction and the desire for freedom. This is translated into asymmetrical bondage straps and extended hanging loops on some of the garments, and bodices with a raw finish on others. The collection also features oversized prints on the lining of jackets, and graphic T-shirts. “During the course of research, we had spent a lot of time studying workwear, and traditional Spanish costumes,” the designers explain. The brand has a strong retail presence in Japan, where its stockists include Beams, Wallace & Murron and Casanova & Co, and is sold through select stores internationally. 



www.haudstudio.com

THE WORLD IS YOUR OYSTER

[bookmark: _GoBack]The World Is Your Oyster is a Hong Kong-based label founded by Calvin Chan and Joyce Kun. The design duo reimagines contemporary menswear through constant questioning of not only what clothing is but also what it should be. Classic items, such as the trenchcoat, the shirt and the tailored suit, are deconstructed and reassembled in new ways, with asymmetric elements, applications and contrast fabrics giving them an unconventional twist. Familiar forms are combined with the brand’s signature collage fabrics, resulting in an aesthetic that is recognizable yet fresh. This balance has earned the brand both creative and commercial acclaim as the young designers have already been stocked in Joyce, Lane Crawford and Opening Ceremony; the label has also won official recognition from Fashion Asia Hong Kong as one of the “10 Asian Designers to Watch”, and its calm, cool and collected aesthetic is building a cult following around the world. 

https://www.facebook.com/TheWorldIsYourOyster.co/

