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The digitalization of the fashion industry will continue to be a key issue in 2019. New technologies are playing an increasingly central role in the textile industry, which will have a lasting impact on all our business practices. Designers will have to spend more time getting to grips with them. This concerns not only collection development but also the acceleration of processes along the supply chain (think ‘digital showrooms’ and ‘digital ordering’) as well as communication optimization and even the development of completely new business models. 
But despite the ongoing digital revolution, what we will always need are strong collections that move people, and digitalization can play a huge part when it comes to sharing our core message or adding emotional appeal to our brand.


MARK BRASHEAR, CEO, JOHN VARVATOS

The international market is crucial to the success of a growing brand. Pitti Uomo is one of the most important trade shows of the year, and we are excited to be previewing the John Varvatos Star USA collection there this January. This is the first time we are presenting at Pitti, and we are thrilled to be leading with this collection as it captures the rebellious spirit of how the modern guy lives and works.






