STONE ISLAND
HONG KONG FLAGSHIP 
Stone Island has opened its first monobrand store – the Italian brand’s 23rd – in Hong Kong. Located on Queen’s Road Central, within a cluster of the most fashion-forward brands, it boasts 90 m2 of floorspace conceptualized by industrial designer Marc Buhre and features an impressive mix of materials, such as natural oak, aluminum, fiberglass and glass. Stone Island has also joined forces with Porter, the heritage Japanese brand, to release a range of bags – a bum bag, backpack and duffle bag – specially dyed using recently engineered technology.

www.stoneisland.com 

CODY SANDERSON
NEW CLOTHING LINE

Navajo artist Cody Sanderson’s sophisticated silver jewelry, which employs native craftsmanship and hand-fabricating techniques such as bending, forging, casting and stamping, has won awards and become synonymous with fashion. For A/W 2019, he introduces a debut clothing collection for men, women and children, plus a denim line that is constructed with the same dedication to detail – heat press transfer, embroidery, linings and leather-attachments feature – that his eye-catching jewelry is renowned for. Expert testing, including 3D simulations and osteology, test for potential reactions to ensure maximum quality and comfort.

www.codysanderson.shop 
KENNEL & SCHMENGER 
BOLD AND CHUNKY

Kennel & Schmenger have been manufacturing shoes for over 100 years and theirs is one of the last factories still in production in Germany. Extensive knowledge and essential manufacturing experience are passed on through generations, along with their distinctive collections, which range from formal to casual, and this has helped to make them a key brand in the premium sector. For A/W 19-20, combat boots sit next to statement hiking sneakers – bulky and chunky rules! – alongside shoes with logos and lots of animal prints.

www.kennel-schmenger.com

SCOTCH & SODA
‘A RARE TALENT’
Scotch & Soda’s A/W 2019 collection is inspired by collector, bohemian, society figure and free spirit Kees van Dongen’s various ateliers. ‘The Farmhouse’ range offers utility workwear in earthy palettes, with toile de Jouy a key print; ‘The Basement’ – a reference to a secret street-boxing locale – is all logomania, street graphics and padded jackets; ‘The Road’ – where urban explorer meets boho-chic – features exotic Berber imagery, sport-tech materials and high-low hemlines, while ‘The Villa’ conjures an opulent party of glamorous animal prints, tapestry motifs and lots of vivid color.

www.scotch-soda.com 

SUN68 
JAPANESE CAPSULE
After the launch of its first Beach Collection (on sale in spring), SUN68’s new project is a capsule for A/W 2019, which perfectly captures the essence of the brand: casual, contemporary clothes that are fast, fun and easy to wear; that are an expression of freedom! Featuring a selection of Japanese imagery ​– ideograms, sushi and the famous lucky cat, Maneki Neko – the special collection, entitled SUN68 SUSHI, focuses on young streetwear items such as T-shirts, sweatshirts and overalls in acetate.

www.sun68.com
NICOLAS GHESQUIÈRE

OWN BRAND

The lauded artistic director of Louis Vuitton womenswear, Nicolas Ghesquière is launching his own label, sponsored by none other than Louis Vuitton’s parent company, LVMH. Ghesquière, who became the creative director of Balenciaga at the tender age of 25, made a name for himself as a creator of refined, sharp and sophisticated looks which were likely responsible for driving Louis Vuitton’s sales up over the recent years. LVMH has a history of investing in successful designers’ own lines: examples include Marc Jacobs and, more recently, JW Anderson. 
www.lvmh.com 

