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A COMPANY HEADQUARTERS BRINGS A BRAND'S VALUES TO LIFE. IT'S WHERE STAFF AND REPRESENTATIVES GET MOTIVATED AND CUSTOMERS INSPIRED. THIS YEAR, WeAr TAKES YOU THROUGH SOME OF THE BEST FASHION HQ SPACES

The iconic denim label Denham started 10 years ago with the indigo colored fabric at its core. It has now opened a new HQ in Amsterdam – a space that tells the brand’s success story. CEO Jason Denham gives us a tour.

[bookmark: _GoBack]Please walk us through your new headquarters: what makes it special? What are its architectonical highlights?
The new Denham HQ is housed in a former ship building factory from 1942. The space is vast with big, open plan areas and plenty of daylight. It is located on the water at the NDSM marina in Amsterdam. The front door entrance is framed with our signature blue Japanese tiles. It leads on to the open-plan reception, bar, blue lounge and free work space. The building has two floors, each occupying 2,000 sq m. The ground floor houses a photo/film studio, an archive library, a presentation theatre, a workshop, a mock shop, a café, a gym and parking. The upper floor is an open-plan office/creative studio and showrooms. Key architectural features include a 20-meter signature scissor piece of wall art, a stripped oak staircase, an epoxy polished concrete floor, 5-meter tall bamboo planters and the Denham x NORR11 indigo leather furniture collection: sofas, day beds, tables and lighting features.

What was your inspiration for the new headquarters? 
To amplify the Denham DNA in a wide-open location; to create the most exciting environment for our customers and our team. After 10 years, it was time to move into a vertical environment, which is much better for team work, communication and alignment in everything we do.

Please explain how the headquarters reflects Denham's DNA. 
We are a storytelling brand and the luxury of space helps us do this. The scissor is our logo [hence the artwork]; the boardroom houses a fine selection of our most treasured vintage pieces. There are screens scattered across the building showing the content of our historical and recent projects. There is street art by Ben Eine, Laser, Piet Parra and Anthony Burrill hanging on the walls.

Do you think the atmosphere is having an effect on employees and customers? 
YES! This is a great energy boost for the team and our customers, who are very happy to see the next chapter of our brand. Many customers started with us 10 years ago and it’s great for them to grow with us and understand our future vision.

