MENSWEAR LABELS TO WATCH
8ON8

In just two short years, 8ON8 has already established itself as one of China’s most promising menswear labels. Designer Li Gong graduated with a master’s degree from Central Saint Martins in 2017, where he won the coveted LVMH Grand Prix Scholarship, and the brand has already garnered international attention from media such as Vogue Italia, Business of Fashion, GQ, WWD, Fucking Young and Hypebeast. This critical acclaim has translated into commercial success with stockists including Lane Crawford, 10 Corso Como and Labelhood, amongst others. The label’s aesthetic balances traditional tailoring techniques with elements of sportswear that result in contemporary pieces that are highly wearable and accessible. The young designer’s affinity for interpreting periods of time – whether past, present or future – provides endless inspiration for this promising talent. With a strong presence in China, 8ON8 is well placed to expand into new markets in the coming seasons.

www.8on8studio.com

HACULLA

The synergy between art and fashion is the key to Haculla’s collections, conceived by the brand's creative director Jon Koon and inspired by the work of iconic New York City artist Harif Guzman. Over the course of his 15+ year career, Guzman has transitioned from street artist to one who exhibits internationally, his work having featured at the Whitney Museum of American Art, MoMA, Sotheby's and Christie’s. In Haculla’s A/W 2019 collection that was shown on the catwalk at Pitti Uomo, Koon explores Guzman’s evolution as an artist and conceptualizes the progress of the NYC art movement. Layering, bold graphics, oversized silhouettes and iconic patterns – including tartan and camouflage – create a strong and decidedly urban statement. Haculla is stocked at Neiman Marcus and Saks Fifth Avenue (US), Selfridges and Harvey Nichols (UK), Holt Renfrew (Canada), Antonioli (Italy), Lane Crawford (Hong Kong and China) and many other iconic stores.

www.haculla.com

PYER MOSS
Last year he won the CFDA/Vogue Fashion Fund award, his line Reebok by Pyer Moss was voted Collaboration of the Year by Footwear News magazine and the press is singing his praises: Kerby Jean-Raymond and his label Pyer Moss are currently on everyone’s lips. A US designer with Haitian roots, Jean-Raymond’s men’s – and, since S/S 2019, women’s – collections focus on African-American culture. His luxurious streetwear combines casual looks with a political message. A white cummerbund worn with a silk shirt and high-waisted trousers bears the message ‘See us now?’ embroidered in gold, while a white T-shirt urges: ‘Stop calling 911 on the culture’. Elegant tailoring details offer a fascinating contrast to hoodies, oversized jackets and radiant colors. Seasons are irrelevant for Jean-Raymond: he waited until September to showcase his collections for A/W 2019. Pyer Moss is available from Printemps in Paris, Slam Jam in Milan, Luisa Via Roma in Florence and online at SSENSE.

pyermoss.com 
