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[bookmark: _GoBack]Since debuting its A/W2017 line, the London brand Art School has become a noteworthy player in LGBTQI fashion, lauded in the press for its realistic as opposed to trendy vision for gender non-binary dressing. Designers Eden Loweth and Tom Barratt credit this to their organic creative process, inspired by their friends’ own experiences. The pair, who studied fashion at Ravensbourne and art criticism at Central Saint Martins respectively, were nominated for Emerging Talent: Menswear at The Fashion Awards 2018. 

Art School showed its first three collections at London’s alternative catwalk event Fashion East. For S/S2019, the label presented a ‘Night at the Opera’ themed collection at London Fashion Week Men’s, merging luxe with edginess, performativity and inclusivity. Glamour and theatricality reigned – with body hugging, asymmetrical ‘dagger dresses’ balanced by voluminous cotton gowns and black, fuchsia and shiny fabrics (velvet, satin, leather, lamé). ‘Undress’ was explored with corsets, top-only looks and torn fabrics. Punk references sat alongside tailored suits. Added meaning came from Shiori Takahashi’s labelled headpieces constructed from boots and other lost property found in queer safe spaces across London.

Art School stands out in its rethinking of design in relation to a diverse, idiosyncratic body. Design begins with casting, with garments then tailored to each individual model – yet conceived to fit any body, whether cisgendered, trans or nonbinary. Clothing is sold at Dover Street Market (London, LA, New York, Tokyo), Machine-A and Shyness (London), Gr8 and Cannabis (Tokyo), Doshaburi (Barcelona), Boon the Shop (Seoul), Galeries Lafayette (Shanghai) and MatchesFashion.com.

www.artschool-london.com




