SPOT ON: BEAST FROM THE EAST

Maria Konovalova
When the Gosha Rubchinskiy and Vetements craze started to fade a few years back, it seemed that ex-USSR brands might have peaked and were on their way out. However, it was probably the beginning of something bigger, as today Russian and Ukrainian designers are everywhere, from retailers such as Farfetch, KaDeWe and Rare Market, to trade shows like Tranoï and Pitti Uomo and short lists for awards such as the LVHM 
Prize. Key names to know include Walk of Shame, Vilshenko, Outlaw Moscow, ZDDZ, Ksenia Schnaider, Poustovit, Paskal, Anna October, Natasha Zinko, Ienki Ienki, Vita Kin and many others. They can be found in international showrooms such as Riccardo Grassi, Rainbowwave, PLC, Spring London and so on, as well as in agencies that specialize mainly in Eastern European labels, including More Dash, Russian Fashion Council, Showroom Moscow and Nob Agency.
What’s the attraction? “Young brands offer novelty and diversify the market,” says Sasha Krymova from Dear Progress, a showroom dedicated to promoting Russian designers internationally. According to her, these brands attract custom primarily from major Asian stores, such as Lane Crawford, Alter, Beams and GR8, but many Western retailers are buying into the trend too.

So, what should you watch out for if you decide to invest in an up-and-coming label from ex-USSR? Firstly, make sure the brand is already selling internationally: Russia and Ukraine’s arcane export laws make it extremely difficult for businesses to deal with clients abroad, so you want to make sure the brand will be able to deliver the goods. Check that the label has been going for several seasons. Generally, look out for “a well-arranged process and consistency”, in Krymova’s words – and you might discover a new star.
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