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In this section, WeAr reviews the best apps and software platforms used by retailers and brands. Some of them are available to all stores; others are exclusive to one retailer or territory, but will hopefully inspire others and help them keep abreast of changes in the digital fashion landscape.

MAGICPLAN
[bookmark: _GoBack]Renovating a store or opening a new location is always a daunting task. This is where MagicPlan comes in handy. It allows the user to scan the room in 30 seconds and not only calculates its dimensions but also draws up a floorplan, turning space into data. You can add objects and fittings (such as mirrors and linoleum), photos and notes, if necessary; what’s more, the app also calculates material quantity (tiles, flooring, paint, etc.) and resultant costs. It also lets you order fittings and fixtures instantly. Finally, it lets you import your product catalogues and use your floorplan as a virtual POS, which is especially useful if you sell interior design and lifestyle items, or want to show a brand where it will sit in your new space.
https://www.magicplan.app/retail/ 

InMarket
Founded in 2010, this digital advertising company provides retailers with tools that identify and engage consumers at every stage of the shopping cycle. Using real-time data from first party integrations with known apps, InMarket reaches consumers in retail locations and even delivers offers and information when they are in competing stores. For those retailers looking to engage millennial shoppers who depend on mobile technology, it can identify beacon proximity technology to reach those consumers. Furthermore, InMarket computes shopping patterns and provides shopper analytics to improve campaign ROI. The company won the 2016 Interactive Advertising Bureau (IAB) Mixx Award for Geo-Targeting.
https://inmarket.com

FITOM
Online shopping is ridden with customer uncertainty about whether an item will fit. Fitom mitigates this by displaying garments worn by a variety of people. It encourages users who have access to a retailer’s garments to try them on, photograph themselves and post their picture on the app; every post brings them points that can be exchanged for discounts. Users who don’t have access to the physical store, on the other hand, can get an idea of how garments look on real people by looking at these photos. The application is launching with the famous Japanese retailer United Arrows as its first partner and plans to expand to other brands towards the end of 2019. 
www.fitom.jp





