FYNCH-HATTON
AFRICAN PROJECT 

Fashion retail lives off the emotions created by the retail space. With this in mind, German menswear label Fynch-Hatton launched its concept ‘Africa goes retail’. Figures of three African animals – a rhino, an elephant and a giraffe – made from 100% recycled paper will populate the brand’s pop-up spaces. Each area, measuring from three to 35 sq m, will be designed individually. The animal figures will retail at 200 EUR, and 100% of the profits will be donated to the ‘Stop Poaching in Africa’ campaign. 
www.fynch-hatton.de/stopptwilderei

LA MARTINA 
X ANDREA POMPILIO

La Martina, in collaboration with Condè Nast, has recruited Andrea Pompilio to design a new 12-look capsule collection to be presented during Milan Fashion Week: ‘LM x AP He Plays Fair’. The collection, which reinterprets Polo shirt designs from the brand’s historical archive, will be communicated through digital and traditional channels, events and an open dialogue with retailers. Besides, La Martina has created a technological integration project to support retailers with regular content and stock management. The latter is done in collaboration with Samsung – for the technical side – and Camera Italiana Buyer Moda.
www.lamartina.com 

LIEBLINGSSTÜCK
STORE OPENINGS

The German brand with a love for details – Lieblingsstück – opened three new stores between March and June 2019. The outlet concept store in Hochstrass, close to the brand’s HQ in Rosenheim, Germany, offers ‘lovely items’ (a translation of the brand’s name) such as beach bags, baskets and tableware alongside the label’s latest apparel collection. May saw the opening of a store in Lüneburg, followed by another in Bad Reichenhall in June. Going forward, the brand wants to combine on- and offline activities even more by offering a ‘Click and collect’ service. 
www.lieblingsstueck.com 

GUESS
DENIM FOCUS

Guess is strengthening its focus on denim. It tackles sustainability (more on this in WeAr’s upcoming September issue) by offering denim produced with lower CO2 emissions as well as water and energy savings. For women, A/W19 showed retro influences, revisiting preppy Americana with an emphasis on feminine, functional pieces. For men, in line with the all-American attitude of the brand, denim was marine-inspired: clean looks in deep indigo with cuts that take cues from sailor uniforms. S/S20 will offer further insights into the brand’s evolution.
www.guess.com 

FREEDOMDAY
TWO PRODUCT LINES

Freedomday has presented two product lines for A/W19-20: ‘Red Label’ and ‘Black Label’. Both lines propose high-performing outerwear. ‘Red Label’ contains flagship products, such as the parka, and develops the oversize trend. It also includes a line of accessories such as caps, bonnets, gloves and scarves to offer a complete look. Meanwhile, ‘Black Label’ is a capsule for a more adult customer, perhaps a businessman travelling the world. Going forward, Freedomday will keep both swimwear and sweatshirts as part of their product range for S/S20.
www.freedomday.it

OFFLINE PURCHASES 
PREVAIL IN UK RETAIL

68% of retailers are unsure of the ROI of their digital marketing campaigns, research by digital marketing agency MarketingSignals.com revealed. Most stores are unsure about the impact digital marketing spend is having on offline store visits. 85% of UK retail transactions happen in store, not online; however, 94% of consumers state they will research a product online before going into a store to purchase it. Technology is there to track people’s online behavior even if they do purchase offline; something for retailers to mull over.
www.Marketingsignals.com

BOMBOOGIE
TRAVEL-READY

‘Interactive fusion’ is the key concept at Bomboogie for S/S20, with a collection made of nylon, jersey and cotton that includes waterproof, quick dry and windstopper items. The idea is to have packable jackets that are wrinkle-free and travel-ready. Colors are strong and bright, featuring yellow, blue, gray, green, white, brown and khaki for the heritage part of the collection. Key items are a nylon/cotton field jacket (regular fit) and a packable jacket with elastic tape on the cuffs and the waist, a waterproof full zipper closure and an inside pocket.
www.bomboogie.com

LUISAVIAROMA 
X CR RUNWAY

This year, the legendary retailer LuisaViaRoma is celebrating its 90th anniversary and the 20th birthday of its e-commerce division with a very special fashion show. Carine Roitfeld will is inauguratinge ‘CR Runway’, the new multi-brand catwalk format she has conceptualized, in Florence on June 13. A total of 90 looks will is set to appear on the runway that will be a tribute both to the retailer and to the city, channeling a distinctive Nineties vibe. Each look was created by Roitfeld who selected items from the A/W19 collections of numerous menswear and womenswear labels. 
www.luisaviaroma.com


TOD’S FACTORY 
X ALBER ELBAZ

An iconic footwear and leather goods manufacturer with a long and rich history, Tod’s has unveiled a new chapter in its ‘Factory’ project, which is a series of special capsule collections produced bi-yearly. The latest collection is designed by Alber Elbaz, the visionary who left his post as creative director at Lanvin in October 2015. The fashion community is extremely excited to see his return to the scene after almost four years of silence. 
www.tods.com

SAINT PETERSBURG
RETAIL BOOM

Retail presence has been growing in Saint Petersburg over the last two years. The already popular stores such as Youth, Peremena and Fligel have been joined by Maker Design Loft, Kalina, Cultsome and others. A lot of new retailers focus predominantly on local labels. However, some of this growth is short-lived: streetwear retailer Otdel opened several new doors but soon scaled its operations back to one location. Meanwhile, the ex-buyer of Au Pont Rouge department store Alen Enumba is carving a new niche by offering avant-garde Korean brands in his shop, Illicit. 

GR-UNIFORMA
WHAT GOSHA DID NEXT

When 90s streetstyle revival guru Gosha Rubchinskiy closed his eponymous label, fans were dismayed. But Gosha announced he would be coming back with a new project, which he did this year. GR-Uniforma is a project spanning multiple forms of media. Its first instalment comprises a line of utilitarian clothes with denim pieces made in collaboration with Diesel, a photography book and a new alternative rock band, GRUPPA, which dropped its first album recorded between a small village in the Moscow region and the Dean Street Studios in London in April. 
www.gr-uniforma.com

ALBERTO
SMART MEETS TECH

[bookmark: _GoBack]For S/S20, the German trouser specialist Alberto offers a wide product range. There are light linen pants, powder blue cotton chinos, rough denims and technologically advanced ‘Revolutionals’. The Alberto Premium Business Segment is created for the office look: the ‘Tencel’ fiber offers optimal comfort for the wearer; the ‘Coolmax’ jeans are breathable and regulate body temperature. The ‘Revolutional’ line is packed with technical features: ultralight, breathable, water-repellent, fast-drying and with extensive UV protection. The ‘Rob-Z’ model in this line also protects against cell phone radiation and has a credit card pocket.
www.alberto-pants.com 








