


JOHN VARVATOS
INTERNATIONAL EXPANSION

The luxury menswear brand John Varvatos is continuing its international expansion. After launching its first flagship in the Middle East – in the Fashion Avenue at The Dubai Mall, the world’s largest shopping center – the brand opened a pop-up boutique in Stoleshnikov Lane in Moscow. This store is building on the success of the brand’s first Russian boutique that opened in 2016. Both the Dubai and the Moscow stores feature John Varvatos Collection and John Varvatos Star USA, as well as limited-edition collections, footwear, leather goods, accessories and fragrances.  
www.johnvarvatos.com 

SUN68 
NEW ‘BEACH’ EDITION

Having launched its ‘Beach’ collection last year, this season the colorful Italian label SUN68 is bringing out its second edition. Men’s stretch nylon swimming pants come in three models and in over 40 color options. There is a limited-edition line featuring patterns inspired by 90s graphics and by Mars 2020, a space mission for the exploration of Mars developed by NASA that is scheduled for summer 2020. T-shirts, polo shirts and sweatshirts, a new triacetate zip jacket in Hawaiian patterns and accessories including beach towels, bags and caps complete the line.
www.sun68.com 

OPENSPACE
WEARABLE ART

Openspace is a brand for those who love to dress casually but stylishly. The prints in the latest collection depict – and sometimes offer ironic takes on – some of the most famous paintings in museums around the world. The T-shirts and sweatshirts are made from 100% organic cotton and come in a wide range of colors for each print, including fluorescent hues. Openspace sells through Klauser agency in the D-A-CH countries, Studio C Company in the Benelux, The One Showroom in Spain, Rocks in Japan, and in-house in Italy.
www.instagram.com/openspaceofficial/

VOILE BLANCHE 
PARIS STORE OPENING

[bookmark: _GoBack]The Italian label renowned for its artistic high-end trainers, Voile Blanche, has opened its first Paris store, Voile Blanche Society. Located in the rarefied St. Germain-des-Près area, its design is inspired by the traditional shops once found in neighborhoods throughout Italy, with shades of blue and cement, matt surfaces and ceramic tiles. The wood displays, reminiscent of a contemporary art installation, allow the sneakers to ‘float’, highlighting their lightness, vibrant colors and use of high-quality materials. In addition to shoes, the shop also sells design objects.

www.voileblanche.com 

APICCAPS
PRESIDENT’S NEW JOB

May 2019 sees great recognition of Portugal’s footwear expertise as Luís Onofre, President of APICCAPS (the Portuguese Footwear, Components, Leather Goods Manufacturers’ Association) and third-generation entrepreneur renowned for his eponymous shoe brand, 
takes over the lead of the European Confederation of the Footwear Industry (CEC), succeeding the Italian Cleto Sacripanti. Headquartered in Brussels, CEC represents the whole European footwear industry, which counts approximately 21,000 companies and is responsible for over 278,000 jobs. Luís Onofre shoes are worn by Queen Letizia of Spain, Michelle Obama, Naomi Watts and Paris Hilton.
www.apiccaps.pt 

JOOP!
THE BEAT GOES ON

The JOOP! Pre-Collection Spring/Summer 2020 draws on the Roaring Twenties, fusing the 1920s elegant and sporty look with 2020s urban sophistication. High-quality casual looks remain key, with a focus on the jersey pieces that combine comfort and refinement. The silhouette is streamlined, and suits play a key role, embodying the casually effortless chic with linen, clean checks and the classic shepherd’s check. The ‘Evening’ capsule features ‘blue tie’ and dashes of Bordeaux red alongside the classic black tie looks, while the ‘Jeans’ line features musical motifs as prints on jerseys and shirts.
www.joop.com 



