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ENGAGEMENT RETAIL: STRATEGIES AND EXAMPLES

FOR THIS ISSUE, WeAr ASKED INDUSTRY LEADERS, RETAILERS AND ACADEMICS TO REFLECT ON THE MOST SUCCESSFUL AND ENGAGING RETAIL EXPERIENCES THEY HAVE ORCHESTRATED OR PARTICIPATED IN

ALEXANDRE JOSSUA, ARTISTIC DIRECTOR AND EVENT COORDINATOR, MONTAIGNE MARKET, PARIS, FRANCE

https://montaignemarket.com

During Paris Fashion Week in March, Montaigne Market captivated the attention of customers by organizing an exclusive event with our beloved Anna Dello Russo.
She was invited to promote and sign her latest book, ‘Beyond Fashion’, on our premises.
Many of her admirers and fans came to meet her in person and get their book signed, and it was a perfect opportunity to get them to discover our latest exclusives, such as the Colette jewelry capsule collection and Barbara Strum cosmetics line.

DIANA VAKHRUSHEVA, CEO, NOBLESNOB, MOSCOW, RUSSIA
www.instagram.com/noblesnobstore 

The most engaging shopping experience I’ve orchestrated recently was the new concept that I presented, together with my colleagues from Air and Dear Progress, at Tsvetnoy department store. We all share a deep interest in the acid techno aesthetic, so we decided to throw a real club party inside the store. In early February, Tsvetnoy invited our best customers, booked a DJ, hired bouncers and had the department store open until the early morning! It was a surreal and unforgettable moment with the same energy and atmosphere as that of an open-air rave. Our customers are still reminiscing about this event. The feedback was so good that we decided to repeat it but focus on hip-hop music and culture; that proved to be another great success and showed another face of Tsvetnoy: now customers see it as not just a store but a multisensory experiential space where you can go from shopping to partying hard!

SHELLEY E. KOHAN, ASSISTANT PROFESSOR, FASHION INSTITUTE OF TECHNOLOGY & PRESIDENT/FOUNDER OF SHELMARK CONSULTING, INC., NEW YORK, USA 
www.fitnyc.edu

The most engaging retail experience I have been to lately has to be a store called SuperDry, a contemporary brand that fuses vintage Americana and Japanese-inspired graphics with a British style. The high-quality products are trend-right but, more importantly, the staff is highly engaged, has deep product knowledge and is ENERGIZED. Interestingly, my other top favorite in terms of engaging would be Trader Joe’s and for some of the same reasons, such as high-quality products (especially the private label) and a highly engaged workforce that loves interacting and helping customers. What’s not to love?

HENRI MYERS, TOM BLACKIE AND CARSTEN KLEIN, FOUNDERS, MAISON 10, NEW YORK, USA
www.maison10.com
 
[bookmark: _GoBack]One of the most engaging shopping experiences we’ve had at Maison 10 was when we featured internationally acclaimed French master perfumer, Christophe Laudamiel, who presented his newly launched ‘The Zoo’ fragrance collection. Having co-created signature scents for Ralph Lauren, Tom Ford, Beyoncé and a slew of others, Maison 10 was host to an array of loyal fans of his work and a wild variety of fragrance enthusiasts. Laudamiel presented and introduced the true spirit of this fun perfume line that highlighted the inner twists to the already unusual stories and scents à la Laudamiel. From a few ingredients to his unique code of ethics, scientific games and a bit beyond perfumery, peppered by intimate scent artwork that consisted of two scent paraboles, ‘Volatile Marylin N015’ and ‘The Whip and the Orchid N09’, as well as nude hanging images of Laudamiel himself, putting forward the idea that scent and the body are equal.  









