WOMENSWEAR LABELS TO WATCH

Sies Marjan

Sies Marjan is a new, New York-based luxury womenswear label founded by Central Saint Martins graduate Sander Lak. Before launching his own brand in 2016, this Dutch designer was head of design at Dries Van Noten in Paris. Impressions from his childhood, which was spent traveling around the world, inspired Lak’s passion for colors. His collections are defined by fearless combinations of vibrant optimistic hues: a mood-boosting color therapy. Lak works with highly feminine cuts and draped fluid fabrics, dramatic proportions and tactile surfaces. The A/W19 collection, styled by Lotta Volkova (of Vetements and Gosha Rubchinskiy fame), offers a vivacious kaleidoscope of candy-like pastels and piercing neon chartreuse, frozen yellow, fuchsia, pink and traffic cone orange offset by delicate Swarovski crystal mesh. There are also some powerful monochrome three-piece suits crafted from eggplant or midnight blue leather. The label is stocked globally at Barneys New York, MatchesFashion, Browns, SSENSE and others.

www.siesmarjan.com

Rokh

Korean-born designer Rok Hwang launched Rokh in London in 2016. Coming to fashion through music, Hwang studied menswear and then womenswear at Central Saint Martins before spending three years as a ready-to-wear designer beside Phoebe Philo at Celine. In 2018, his brand was one of the winners of the highly competitive LVMH Special Prize. Rokh collections are seasonless and focus on giving a contemporary twist to wardrobe classics, evoking the quiet luxury vibe customers loved in Philo’s creations for Celine. A/W19 saw the brand’s Paris Fashion Week debut. The collection, entitled ‘Teenage Nightmare’, featured many versatile items, including tailored coats and blazers with bondage clasps, asymmetric skirts, a deep tobacco leather trench, glossy patina-effect jackets, marble print pencil skirts, colorful crochets, acid turtlenecks, floral, paisley and chain motifs on silk dresses with fire-burnt hems and piercing or transparent PVC detailing. Among the brand’s current 120 worldwide retailers, Net-a-Porter stays its biggest supporter.

www.rokh.net

mister it.

[bookmark: _GoBack]Japanese-born Takuya Isagawa graduated from ESMOD Paris and won the Grand Prix in the Womenswear category at the Young Fashion Designers Festival (Festival International des Jeunes Créateurs de Mode) in Dinard, France in 2012. He went on to work for Maison Margiela’s main collection and couture line before launching his own brand, mister it. Conceived in 2015, the line really took off in 2018. Isagawa brings the couture approach to his own collections: the A/W 2019 lineup offers refined materials, strong, sleek silhouettes and sophisticated layering and asymmetry, with subtle elements of deconstruction. The brand’s symbol, visible on the cuffs, comprises a heart and an image of two people shaking hands, reflecting the brand’s ethos of creating emotionally durable clothing for real people. mister it.’s collections have been bought by I.T (Hong Kong), Edition and Visit For (Japan) as well as other retailers. 

misterit.jp 


