LEE
ECO-FRIENDLY COLLECTION

Crafted using cotton from the Better Cotton Initiative, Lee’s latest sustainable line is treated with a nitrogen-based dye that embeds deeper into the yarn, leading to a huge reduction of dyeing baths. The natural color fixer Kitotex and the Indigo Juice dyeing technology mean using less water, less energy and fewer chemicals. The clean rinse finishes on the washed and faded denims are made using either eco-friendly bleach additives or with a laser; this environmentally-friendly laundry technique requires absolutely no chemicals. An internal pocket offers details about the sustainable manufacturing process.

www.lee.com 

SUN68
NEW E-COMMERCE

Based near Venice, casual brand SUN68 finds its strength in tradition and its inspiration in the world. Venice is currently making waves in Italian football, thanks to the ambitious American ownership, and SUN68 is teaming up with Venezia FC again for the upcoming football season; the next sneakers collection will be closely linked with this collaboration. Furthermore, the brand’s renovated e-commerce platform will be launching at the end of September. It will feature the web-magazine everydaylife.it and other innovative content. 

www.sun68.com 

GUESS
SUSTAINABLE PROGRAMS

In 2016, the global lifestyle brand Guess launched ‘Guess Eco’ program. Since then, it has saved over 2.5 million liters of water, unveiled its Sustainability Plan and had its CEO Victor Herrero named “Best CEO in the Sustainable Apparel Industry” by European CEO Awards. As well as producing an Eco Denim collection, the company has recently launched its ‘Resourced’ program, aimed at encouraging consumers to recycle their wardrobes, in partnership with I:CO (I:Collect), a global solutions provider specialized in the collection, certified sorting, reuse and recycling of pre-loved apparel and footwear. 

www.guess.com 

TRUE RELIGION
DENIM FOCUS
 
True Religion Brand Jeans Germany will expand its denim offer by a further 30%. Ankle jeans are going strong, and there is a palpable connection between fabrics and washes. A brand new ‘military’ group, which launched for S/S 20, comprises cargo pants, blouses and shirts, all inspired by the 80s and 90s. The company will further foster the feminine part of the line as it sees potential in dresses. The T-shirt, too, will remain an essential. The company expanded its distribution and will now take care of the German market in-house. 

https://truereligion.de 

GOOGLE AI
SUSTAINABLE FASHION TOOL

[bookmark: _GoBack]Google is building a data analytics and machine learning tool that will enable apparel brands to make more responsible sourcing decisions. It will allow companies to analyze how exactly the production of raw materials they use is linked to key environmental factors such as air pollution, greenhouse gas emissions, land use and water scarcity. As well as determining the impact of producing these raw materials, the tool will also compare the impacts in different regions. Google has already teamed up with Stella McCartney and is establishing collaboration with other fashion companies.
https://cloud.google.com/solutions/retail/ 

CIRCULAR FASHION 
TRIALLING NEW BUSINESS MODELS 

The London Waste and Recycling Board (LWARB) and QSA Partners have teamed up with several fashion retailers, including Farfetch and FW, to pilot a range of new circular economy business models such as clothes hire, product resale, repair and rental services. Case studies will be created and shared once the project is complete to help other fashion retailers and brands develop and adopt their own circular business models. The Ellen MacArthur Foundation estimates that an industry-wide move towards circular fashion could add 160 billion EUR in value by 2030. 
 








