AG JEANS
NEW PRODUCTION COUNTRY 

Starting with the S/S 2020 order phase, Unifa GmbH will take over the production and design of the iconic LA-based denim label AG Jeans for the German market. Going forward, the country of production will no longer be Mexico but Turkey. The retail prices will stay the same but the margin will be increased from 2.6 to 2.7. Reinhard Haase, CEO of Unifa, says the most important thing is "to keep the DNA and fit of the brand". The distribution will continue to be handled by Komet und Helden. 
www.agjeans.com
https://unifa-fashion.com 

CHASER
SUSTAINABLE INNOVATIONS

LA-based company Chaser has expanded its sustainable offer. Both of its brands – Chaser, the iconic T-shirt line, and Saltwater Luxe, the contemporary womenswear line that Chaser has recently acquired – now utilize a new poly fabric made out of recycled plastic water bottles. Furthermore, all of the company’s shipping packaging, including the tags, is biodegradable. 
www.chaserbrand.com 

YERDLE
RECOMMERCE SOLUTION

[bookmark: _GoBack]Founded by former Walmart executive Andy Ruben, Yerdle is a B2B platform that facilitates the resale of used clothing, enabling brands and retailers to take the profits that were previously relegated to second-hand stores. It works with fashion companies to develop customized channels that run their recommerce and are easy to integrate into their existing systems. From its California office-warehouse Yerdle can handle all stages of resale, from takeback and processing of used garments to their repair, photography and resale. The company specializes in one-of-a-kind items rather than large quantities of SKUs.

www.yerdlerecommerce.com

BURJUMAN
SOUTH WING RENOVATION

One of Dubai’s first shopping malls, BurJuman, opened its doors in 1992. With its GLA of 750,000 sq m and a footfall of 22 million, it is a key retail destination. As a key part of the mall’s ongoing strategic growth plans, a renovation project is now underway to revamp the iconic south wing of the mall. The new space is attracting internationally acclaimed fashion brands and is destined to further enhance BurJuman’s existing portfolio of retailers, including international furniture stores, a unique entertainment concept and a department store. 
www.burjuman.com 


KATHARINA HOVMAN
UNBEARABLE LIGHTNESS

Since 1992, Katharina Hovman has been wowing international audiences with her extravagant purism. Working from her Hamburg studio (where all of her prototypes are still developed and executed), she creates collections that combine modern fabrics, refined cuts, feminine elegance and irreverent cool. For S/S 20, Hovman explores taffeta – ultra-light, woven from the finest possible fiber and crafted in Italy. It dries in an instant, and the memory-effect of the delicate creases render ironing unnecessary. The brand shows in Paris, New York, Berlin, Munich, Dusseldorf, Zurich and Hamburg.

www.katharinahovman.com 

JOHN VARVATOS
LED ZEPPELIN CAPSULE

Lauded for its rebellious attitude, it comes as little surprise that American brand John Varvatos has teamed up with rock legends Led Zeppelin to celebrate the band’s 50th anniversary. As the group’s exclusive partner, John Varvatos designed a capsule collection that embodies Led Zeppelin’s history. Highlights include a leather piece inspired by the iconic coat worn by guitarist Jimmy Page, a biker jacket with a lining printed with the signature ‘Swan Song’ logo and a luxurious take on a classic tour jacket, crafted from Japanese nylon and complete with artisanal hand-stitched embroidery. 

www.johnvarvatos.com 


