Kris Park, CEO, Siwy Denim

[bookmark: _GoBack]When you are facing slower growth, do not panic. Denim is timeless, and everyone always comes back to it. We must constantly offer novelties, to remind consumers that jeans are not only a basic but also a strong fashion item that adapts to trends and creates them. Living in a world of competition where denim (among other apparel products) is often offered at low prices, it is essential to educate customers about your product, its origin, its manufacturing process, its values. Why is this denim different? Where is it from?  How is it made? The quality of the fit, the work, the effort, the ethics and the people behind your product are key.

