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REINHARD HAASE, CEO, UNIFA GROUP

In the past, retailers looked out for new denim products and developments in trade shows, but today, fairs are no longer visited as much as showrooms, and even there retailers only really look at brands with which they have pre-scheduled appointments. Take True Religion: multiple retailers still associate the brand with thick seams and therefore categorically reject it [even though the brand has moved on]. Buyers have to travel more and become curious again. As someone who has been in the business for so long and has worked as a retailer with Jades, as well as a producer, distributor and agent, I can also say that denim has cycles and we are now at a stage where the customer wants new qualities. But that's not unusual; we've gone through these stages several times. That's called a trend. We sell denim well, more for women than men, because there are too few good men's retailers, but the hype for the blue fabric is missing – it must be pushed again.

MARCO LANOWY, MANAGING DIRECTOR, ALBERTO

Denim works through new brands or those that are always reinventing themselves. Just a new wash is no longer the core business of denim. We have success with our Premium Business Jeans, but they are often not displayed adequately on the retail floor. Why is there hardly a super denim world in retail? Most denim floors in stores look the same throughout the year and do not create any new impulses.

AGOSTINO POLETTO, GENERAL MANAGER, PITTI IMMAGINE

Younger consumers are crucial in leading the most prominent changes in the field [of denim]. Among the drivers of the evolution I see fashion collaborations which are becoming a strategic tool to target new consumers. Another strong current is related to high-tech customization options: features that could expand the possibilities for consumers and the range of occasions to be dressed in denim. We have denim-focused projects for the next editions of Pitti Uomo in the pipeline: we all love denim – it is one of the most versatile and fashionable fabrics.



