COTERIE

This September New York’s premium womenswear event is launching an award that recognizes retailers and brands in categories such as ‘Outstanding Shoppable Content’ and the ‘Good4Fashion Sustainable Initiative’. Sustainability will be a red threat throughout the show: paper waste will be reduced by the show’s app in which visitors can look for conscious fashion; a collection campaign will be held on-site for Delivering Good, a charity that lets the fashion industry support people affected by poverty and tragedies. If each brand donates just one piece 2,000+ pieces will be collected. 
The show will also focus on newness. It will offer a new brand list including Mak Armstrong, Pia Wood, WeWoreWhat, Diega, Delfina, Freya, Ghost London, Darlotha Rae, Borsalino and 40 Korean labels. Moreover, this edition will see the launch of Destination Coterie, providing an insight into resortwear and warm weather travel and lifestyle collections for S/S 20; and the relaunch of TMRW @ Coterie, a section focused on emerging designers and brands. The show will also host an Apple Music Listening Lounge where retailers can preview Coterie’s custom playlist (which they can later play in their stores), recharge their devices and receive a complimentary trial subscription to Apple Music. The show will work on facilitating connection between international brands and distribution partners; for accessory and footwear brands, there will be three pop-up studios allowing them to create their own flat-shot content on the spot. 
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