Dear readers!

With this edition we celebrate 15 years of WeAr. Many thanks to all employees, subscribers, advertisers, friends, sponsors and true art and fashion fans around the world.

We conceived WeAr as the first truly global premium fashion workbook, a mix of a coffee-table art book and a top-notch insider information source for the fashion and footwear industry. See and read. Class instead of mass.

A magazine that reaches, in eight languages, not only the leading decision-makers in the industry and retail, but also aficionados, influencers and celebrities worldwide who have an above-average interest in fashion. A magazine that does everything in its power to deliver content that makes money for its readers. How many weeks should your employees spend looking for the latest trends, brands or stores on Instagram? That's what our global team does for you four times a year thanks to our outstanding network. Worldwide fairs, top showrooms, newest stores – WeAr scouting! The result is in front of you.

We always keep an eye on art because art and fashion are inextricably linked. The very top artists from the fields of pop and street art have worked with us, making WeAr issues coveted collector's items. For the present issue my long-time friend Peter Tunney has delivered the art. For me, he is one of the greats. Take a look at the Art Basel Miami in the famous Wynwood Walls. WeAr will be there, too. 

Just as the concept of WeAr was revolutionary when it started 15 years ago, today you have to keep thinking in revolutionary ways, too. Fashion is all about strong and very fast change. The Internet is altering everything, every day. Nevertheless, the Web cannot be relied on exclusively. You need a combination of online and offline, B2B and B2C. Create experiences and desires, evoke emotions, wake customers up and inspire them.
Many retailers have already successfully implemented this. At this point, LuisaViaRoma in Florence deserve a special compliment for what they organized on the occasion of the last Pitti Uomo in June.

But where I see an acute need for action is fairs. Something must happen urgently to save the whole industry. One or two top "get-together events", such as Igedo, Men's Fashion Week Cologne or even Bread & Butter, are necessary to facilitate meetings and exchanges. Otherwise, most professionals stick to the same few showrooms and miss enormous opportunities, trends and a lot of potential to make money. Most fairs today are really only of national importance, because they continue to work with concepts and looks in the same way they did years ago, instead of really breaking new ground; dealing in mass rather than real class (for financial reasons). Two lights on the horizon: Destination Miami trade fair and Neonyt Berlin. Destination Miami: truly selective, great premium brands in the area of ​​resortwear, furnished like the greatest living rooms, a treat for the eye and great for buying. Neonyt scores points on sustainability. Well-prepared and impeccably executed, both are innovative and will grow, I'm sure. 

In our field one must be revolutionary for the benefit of everyone. And if someone, whoever that might be, dares to try a new concept, takes the risk for the sake of the industry, – support them! Do not say "I'll check it out and, if it's really that great, I'll sign up for it, but only if it's cheap" (the sad classic of weak brands and even weaker CEOs), but join in from the start and help build the new vision. Only together are we strong enough to bring the consumers off the computer screen.

Clothing is still, after food, one of the most important needs of the people. A market worth billions, where you can still have a lot of fun and earn a lot of money – if you do it right.
In the present issue we have examined the topic of denim.
Denim was the money-making machine of the last three decades. Now it takes new ideas to regain momentum. The second big topic is sustainability. As our Editorial Director Shamin Vogel rightly said, “if you're not there, you're missing out on an opportunity as great as those that were around when the Internet was just beginning.” WeAr has been writing about sustainable solutions for years – scan the QR code on this page to check out the archive with a selection of our best features on the topic on our website. 

For the next 15 years, stay healthy, keep your eyes open, seek innovation, understand, support, have courage and go full throttle. Instead of making yourself comfortable in the hammock and blaming the weather for your own failure.
Do not become Titanic’s bandleader, overseeing the performance of “Nearer, My God, to Thee”; instead, make sure to be in time to board new ships and arrive relaxed.

All the best, thanks again for everything and, as always, every success to your business.

Yours,
Klaus Vogel & Team
